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Emlyon Business School is a business school located in Lyon, France, and is recognized as
one of the “Big Five” business schools in the country. It is also a well-known Grand Ecole
institution with a long history. Founded in 1872 by the Lyon Chamber of Commerce and Industry,
emlyon holds three major international accreditations: AACSB, AMBA, and EQUIS. The school is
especially well known for its graduate programs, while the undergraduate campus is located in
Saint-Etienne and is relatively new. The campus is small, with only one main academic building,
and currently offers a single program, the Bachelor in Business Administration (BBA).

One of the most noticeable features of emlyon is its highly international environment.
Students come from many different countries, and as a result, the school offers a wide range of
courses taught in English. Most courses are evaluated based on attendance, presentations, class
participation, and examinations. The classroom atmosphere was very active, and students were
encouraged to express their opinions, ask questions, and interact with professors, which made
the learning experience more engaging.

During my exchange period, | took courses including Digital Marketing, Media Management,
Global Purchasing Strategy & Operations, and French A1l. Among these, my favorite course was
the French A1l class, which was offered for free and did not count toward academic credits. In this
class, the instructor not only taught basic French but also introduced French culture and daily life
in Lyon. The class atmosphere was relaxed and interactive, making the learning process
enjoyable, and | often felt that time passed very quickly during the lessons.

Beyond academic learning, this exchange experience brought many practical benefits.



Studying in an English-speaking environment helped me improve my English speaking skills,
especially my confidence when expressing ideas during discussions and group work. Learning
basic French also allowed me to handle simple daily situations more smoothly and feel more
connected to local life.

This exchange experience also broadened my international perspective. Studying and living
with students from different cultural backgrounds helped me understand diverse ways of
thinking and learning. | became more open-minded and learned to respect cultural differences.
In addition, | improved my ability to handle unexpected situations, such as transportation issues
or language barriers, by staying calm and finding solutions.

Overall, my overseas study and daily life went smoothly, and | did not encounter any major
difficulties. Although there was an initial adjustment period, especially related to language and
lifestyle differences, these challenges gradually became manageable through preparation and
communication.

This exchange experience brought meaningful personal growth. Living in an unfamiliar
environment pushed me out of my comfort zone and helped me realize that | am capable of
taking care of myself. Being away from familiar surroundings also gave me more time to reflect
and better understand what | truly want. Through exposure to different cultures, | learned to
appreciate the aspects that resonated with me and gradually incorporate them into my own
values.

Although the scholarship did not change my decision to study abroad, it provided greater

financial flexibility and reduced daily pressure, allowing me to focus more on learning and



experiencing life overseas. | am truly grateful for this opportunity and sincerely appreciate the

support from the scholarship donors.



