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During my exchange program at KEDGE Business School in France, | had an incredible experience that truly
shaped my academic and personal growth. KEDGE is a well-regarded business school with campuses in major
French cities like Bordeaux and Marseille. It" s known for its international approach to education and its focus on
developing future business leaders. The school offers advanced facilities and a blend of practical and theoretical

learning, which provides a great platform for cross-cultural exchange.



In terms of coursework, | took classes related to brand management and cross-cultural communication. The most
impactful courses were “Luxuryin Asia” and “Brand & Communication.” “Luxury in Asia” provided me with
a deep understanding of the luxury market dynamics in Asia and its cultural context, which is crucial for brand
strategies in that region. “Brand & Communication” focused on contemporary trends and practical skills in
brand communication, offering valuable hands-on experience through case studies and exercises, which will be

beneficial for my future career.

Outside of academics, | actively engaged in various cultural and social activities. | participated in French cultural
events, which allowed me to experience local cuisine and lifestyle. Joining international student associations
helped me connect with peers from around the world, which enriched my understanding of French culture and

improved my ability to navigate a multicultural environment.

The exchange program brought several specific benefits. Academically, | gained enhanced knowledge and skills
in brand management and cross-cultural communication. Culturally, | developed a deeper appreciation for
French and other international cultures, broadening my global perspective. | also improved my French language
skills, which are essential for effective communication in an international context. Building a network of friends
and professional connections from various countries has expanded my global network and will be valuable for

my career.

| faced some challenges during my stay, such as language barriers and cultural adaptation. Initially,
communicating in fast-paced French conversations was difficult. To address this, | actively participated in
language classes and sought opportunities to practice with native speakers. Additionally, | had to adapt to local
customs and social norms, which were different from what | was used to. Engaging with local traditions and

learning about French etiquette helped me adjust more smoothly.

This experience significantly impacted my personal growth. | became more independent and confident, learning
to navigate and thrive in diverse cultural settings. It clarified my career goals and strengthened my commitment

to a career in brand management.

Overall, this exchange program was a transformative experience. For future exchange students, | recommend
thoroughly researching the host institution, actively participating in cultural and social activities, and maintaining
an open mindset to embrace new challenges. This approach will help you adapt quickly and make the most of

your exchange experience.



