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emlyon business school was founded in 1872 by the Lyon Chamber of Commerce and Industry. It offers a
wide range of programs including an MSc in Management, Specialized Master's degrees, MBA, PhD, as
well as open and tailor-made executive programs. 7 campuses in France and abroad : Lyon, Saint-Etienne,
Casablanca, Shanghai, Paris, Bhubaneswar, Mumbai. emlyon is among the 1% of global business schools
to be accredited by the three international accreditation systems: AACSB, EQUIS and AMBA. As such, it
merits its status as a global-ranking school of business and management.

My courses includes: Digital Marketing, Luxury Marketing, The entrepr pitch: the power of storytelling,
New venture, growth and development, Marketing des produits liés au corps, Gestion de la marque.
Among them, my favorite course is Marketing des produits liés au corps. The course introduces the
internal body-related products including food and health care products; the external body-related products
include cosmetics, perfumes, and skin care products. It's not just about marketing, it's about sociology,
anthropology, semiotics, design, and more. Each class involves case studies, exercises, and expert
presentations to make the content more interesting and enriching.

I am very grateful to have this exchange opportunity, to experience a completely different life, diverse
courses, open and interactive teaching style in France, and to make friends from all over the world. The
course at emlyon business school is a two-month cycle, so every class is super enriched. In the beginning, I
always felt a little stressed and faced different challenges every day. But later I found out that because of
this, I learned more diverse course content, and had more opportunities to complete group reports with
different students, learn how to communicate, cooperate and coordinate with students of different
nationalities, and also bring a sense of accomplishment after the course.



