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University of Cordoba (Spanish: Universidad de Cordoba) is a university in Cordoba, Spain, chartered in
1972. It offers undergraduate and postgraduate studies in humanities, social sciences, health sciences,
natural sciences and engineering.

My most favorite class is Tourism Marketing, in this class teacher divided us into two groups, every
member of the group is from different countries, including Spain, Albania, Kazakhstan, the United States,
Japan, South Korea, etc. In each class we had about an hour of group discussion, using this hour to think
and enrich our business idea. The teacher guided us to apply and analyze the theories we learned in class
on our business idea, and we had to make a short presentation at the end of each class. Through this
method, we students not only understood theories clearly, but also could remember and use them in real
cases if necessary in the future.

In my free time off from school, I enrolled myself in Spanish classes in local language center, it was two
times per week, each class took 1.5 hours. On weekends, usually me and my friends hanged out for dinners
or went on small trip together. In addition of these things, this exchange experience gave me a great
improvement on living skills and courage of facing difficulties. I hadn't really lived on my own until this
exchange year, I learned how to cook, and the way of how to find the solution during this period.



