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ESSCA Angers is a business management school with four campuses: France the Angers, Paris, Budapest,
and Shanghai, provide English and French courses, professors are mainly from each big enterprise
management professional, so they can provide students many actual cases as the teaching content so that
the students can know the actual situation and be familiar in advance.

I took the major in Consumer Goods Marketing at ESSCA Angers Business School. The courses include
Sales Development, Retailing, Shopper Marketing, Brand Management. In addition to professional studies,
international students are also required to take French, and the French curriculum offers different courses
according to the level of each student.

Since most professors in ESSCA are working in the company meanwhile, they have accumulated a lot of
contacts and connections during their years of career. They can often invite other management personnel
with rich experience to share with us in class. In addition, there are also workshop activities, which provide
students with outdoor teaching opportunities to visit brand offices and manufacturing sites, so that we can
see how the enterprises exemplified in the class really operate.

In addition to studying on campus, there are also a lot of learning contents in daily life, from submitting
official documents of foreign identity to getting familiar with daily life.

1. Food: Because the price of food in France is relatively higher than in Taiwan, it is necessary to spend
some time preparing three meals every day. Although I already have the cooking ability in Taiwan, foods
here in France are totally different than in Taiwan, so we have to learn the cooking methods of food that
can be bought in the existing supermarkets.

2. Clothing: France has a higher latitude than Taiwan. Although Angers is warmer and less likely to have
snow than other inland European countries, exchange students who come to Angers in winter should really
pay attention to carrying clothes and adapting to the climate. However, students who come in the summer
may like the temperature, because it is not as hot and humid as Taiwan, and they do not need to install air
conditioners or even fans.

3. Accommodation: Angers exchange should be the happiest place among all the campuses. The school
will take charge of your accommodation. However, if you do not want to choose to live in a dormitory, the
university has a cooperative agent who will provide you with information about renting a house on your
own.

4. Transportation: The biggest difference between Europe and Taiwan is that there is no national boundary.
There is no need to go through formalities by plane or take a train or bus to another country, and there is no
need to go through customs. In the section on trains, it is suggested that students coming to France can
apply for a TGV youth card, a certificate of 49 euro can save you a lot of money in one year
(PERSONALLY I think the TGV youth card is better than TGV Max). For those who want to save money,
they can choose to take buses, mainly FlixBus and Blar Blar Car, which are much cheaper than trains, but
the cost is time.
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