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Courses Introduction
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The courses that I gained credit from are MAN 450 Entrepreneurship, Innovation and Business
Model Design, MKT 351 Marketing Management Decisions, and Guest Lecture (Germany - Europe’ s
economic powerhouse - seen from a cultural perspective in comparison to Asian markets and
cultures).

MAN 450 Entrepreneurship, Innovation and Business Model Design

This course is a course for students who want to have deeper connection with other foreign
students, because you have to team up with others, and design a business plan together. It’ s
kind of challenging for me because I" m not used to talk to foreign students in English at first.
Nonetheless, [ am proud of myself that I stepped out of my comfort zone to take part in this
course. I not only finished this course with my 6 teammates from 5 different countries (I was
the only Asian!), I also got a nice grade (1.7) with the online final presentation. If you want
to challenge yourself in your exchange, try this, and you won' t regret it!



MKT 351 Marketing Management Decisions

Due to the COVID-19, this course became an online course. Professor recorded the videos
and students had to take the courses via ILIAS. I was a procrastinator, so I took all the courses
just few days before the final exams. However, [ still could tell that the professor put a great
deal of efforts in the course. The structure of the courses is really clear and well-organized,
so I could easily get the whole picture of the main ideas. As for the final exam, students could
check all the materials of the course during the exam, so students didn’ t have to cram up all
the knowledge taught in the courses. Overall, I would say that if you want to learn some marketing
knowledge without feeling stressful, this course is your first choice.

Guest Lecture (Germany - Europe’ s economic powerhouse — seen from a cultural perspective in
comparison to Asian markets and cultures)

This course also turned into an online course because of the COVID-19. However, this course
1s still the most interesting course that I have ever taken! One of the lecturers is Ryan Hayashi.
If you google his name, you will find that he is a Canadian magician as well as a Karate expert,
and he also has his official website and a Youtube channel. In the videos, his introduced the
culture of three Asian countries: Japan, Korea, and China to students from all over the world.
Due to his Western and Oriental culture background, he compared these three countries with other
Western countries in a unique viewpoint. Although I am a Taiwanese student, I still could learn
many new things from his lecture. Besides, he showed us some clips of his performance on TV,
his interaction with people from different countries, and his Karate school, which made the
course much more interesting.

To sum up, I would recommend these three courses to students who come to University of
Mannheim in spring semester. These courses are all interesting and insightful, and you would
definitely learn from these courses.



