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Faculty of Economics and Business(FEB) is located in Zagreb, which is the largest city in Croatia. It is
quite convenient to reach your faculty by tram. I live in student dormitory ‘Cvjetno Naselje’. Also, no
matter which kind of dorm you choose, you can easily find a student restaurant(Menza) near your dorm.

I took two master courses during these exchange program: ’Interactive Marketing Communcations’ and
‘Macroeconomics of Financial Markets’.

Interactive Marketing Communications:

The objective of this course is to analyze cases of different kind of brands. We have to do a case study and
read papers before every class. There are almost 20 people in the class, it works in 4 groups. We share our
ideal about how those brands success and discuss the business strategy they used. Then do a presentation at
the end of the class. I recommend this course because you can promote your professional knowledge and
English skills.

Macroeconomics of Financial Markets:

In this course, we learn about how to observe the macroeconomics in different ways. We use economic
variables to predict the change of financial markets, for example: exchange rate, purchasing power and so
on. The course work in seminar, having assignments in every week.

Expand international outlook.

Improve English ability.

Improve professional quality.

Learning from different cultures and life styles.

Ability of time management and financial management.
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At the end, I would like to thank for National Sun Yat-Sen University giving me this opportunity and
scholarship. It is my dream to be an exchange student in Europe and I’m so glad that I catch this chance to
make my dream come true. I have learned a lot of different things during the exchange and I believe this
trip will be the most precious experience that I will never forget.



