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1. Advertising and communication
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Corporate finance
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Mastering the fundamentals and analysis
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Being the exchange student in France is the most precious experience of my life. Lyon is
a charming city and the cuisines in Lyon are the best. I really enjoy all daily life there.
I think Emlyon business school is the best choice to study. Courses there are very
professional, the campus in Ecully is so pleasant and all staffs are so nice to help us to
solve the problems.

The course I recommend most is Advertising and Communication. Teresa , the teacher of
the course, introduces the theories and application of advertisements in interesting way.
It help us to realize the marketing and adverting more easily. The most special of this course
1s P&G experts are also invited to share their marketing experiences to all students. In
this class, we are divided into many groups. It’ s a good chance to cooperate and communicate
with other international students from different countries. The final report is to analyze
and evaluate the advertisements you choose from two different companies in two different
countries. To finish the final report, we spent so much time sharing ideas to each other
in the team and discussing about it. We had to represent in the last class, it makes me so
nervous at that time. Because it’ smy first time to represent in English. I think this course
really helps me make great progress.

There are so many different things between living in France and in Taiwan. In addition,
you have to rely on yourself to deal with everything in your daily life, such as finding
accommodation, applying credit account, preparing meals and so on. To be honest, learning
some basic French before you come to France is necessary and it will make you live in France



more easily. On the other hand, security is the most serious problem you have to pay more
attention to. Once you aren’ t careful enough, you may lose your important items , such as
wallet or passport. It" s important to do something to avoid being stolen. It’ s highly
recommended to put something valuable in a small carry bag which is on your chest. To do
so, you could make sure to pay the most attention to keeping your valuable items.

Overall, I really enjoy this exchange experience very much, and [ also like the city
of Lyon. The climate is comfortable, often the blue sky and the residents are generally
friendly. There are not only the bustling and lively side but also retaining the historical
style of the old town. When I return to Lyon after traveling other countries in Europe, there
1s always a sense of belonging when I return home, but these fell in love after I became
familiar with and adapted to the local culture. France is a country that doesn’ t speak much
English, especially if you want to live here for four to five months. It is highly recommended
that you learn a little French before coming to France. This will make your life in France
a lot easier, like greeting, shopping, or ordering. Sometimes greeting the locals first in
French, they will be very friendly to you, even if you later speak in English, or meet people
who do not understand English, you can tell them Text keywords in French, they can understand
what you mean most of the time. Over time, you will know how to live a relaxed and happy
life in France. Finally, the exchange time is only four to five months. Be sure to grasp
1t, the most important thing is to remember the reason for applying for the exchange and
just enjoy the life in Europe.



