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My exchange experience at NEOMA Business School was truly transformative. Founded in 1871 and renowned as
one of France's oldest and most prestigious business schools, NEOMA BS merges academic excellence with a rich
historical backdrop in Rouen, Normandy. This location, just an hour from Paris, offered a perfect blend of tranquility

and metropolitan accessibility.

Ienrolled in a variety of courses including Brand Marketing, Supply Chain Management, and French Culture. Among
these, "Discovering and Understanding French Culture" stood out. Taught by Catherine Arzul, this course not only
delved into French geography and history but also encouraged interactive learning through weekly assignments on
current events. It significantly enhanced my French language proficiency and cultural appreciation.

The exchange broadened my international perspective, fostering adaptability and reducing anxieties about
unfamiliar environments. It was a journey of personal growth, boosting my courage to explore new opportunities
and dream bigger. Returning to Taiwan, I now appreciate the comfort of home while cherishing the memories and
lessons from my European adventure.This exchange experience affirmed the value of international education in

fostering mutual understanding and personal resilience.
Specific Benefits of Exchange:

Enhanced listening comprehension in a foreign language.
Developed independence and problem-solving abilities.
Expanded international perspective.

Adaptability and cultural assimilation skills.

Reduced fear of unfamiliar environments.
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Created lasting memories and friendships.



