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University of Mannheim is in Baden-Wiirttemberg, Germany. It is renowned as the top business school in
Germany and even being called as “Harvard of Germany.” It consists of five colleges: the school of
economics and law, business school, school of social sciences, school of humanities, and school of
mathematics and computer science. Among them, business school and economics are especially well-
known. The university also has a strong reputation and connection in German business field.

During World War II, Mannheim suffered an extensive destruction, leading to the very first generation of
German immigrants- Turkish, who assisted in the city’s reconstruction. The city center, known as
Quadratestadt, developed outward from the campus (Schloss) in a semicircular patter. The streets are
named with letter from A to U, combined with numbers from 1 to 15. Interestingly, this naming system
was also used in New York, USA. According to locals, it was inspired by Mannheim. For located in city
center, the campus offers convenient access to transportation and shopping. It takes only about 10min walk
or less than 3min by tram to reach Mannheim Hauptbahnhof, a major railway station. The station serves as
a hub for ICE, providing direct connections to various destinations such as Paris (3hr), Southern France,
the Netherlands, Switzerland and other German cities like Frankfurt (30min), Munich (2hr) and Cologne
(1hr).

Here, registration of courses is extremely flexible. You can attend or auditing as much classes as you wish.
However, if need to earn ECTS, registration for exams within specific timeframe is mandatory. Grading
system is quite different from Taiwan. The highest grade achievable is 1.0, while anything below 4.0 (i.e.
5.0, 6.0) is considered fail. Whoever failed would be registered for a re-sit exam automatically, provided
failing again means you will get the record on your transcript that you didn’t success to pass the exam.

It appears that lecturing is the primary style of teaching, contrary to the assumption that discussions would
be more frequent. However, interaction between students and professors is commendable, all students are
very active in participation.

1. Strategic Intellectual Property Management

The course focus on introducing company strategies and management in the realm of intellectual property.
The material is based on practical experiences and case discussions. The teaching method allow students to
understand how the knowledge gained in class can be applied in real-work scenarios. Overall, the course
structure is well organised. The actively participation and enthusiastic responses created an interactive
learning process that includes additional insights only could observed through dialogue.

2. Creativity & Entrepreneurship in Practice

This practice course involves a lecturer and numerous guest speakers such as creativity coach and pitching
coach. The very first class, we have to do a “speed date* to introduce ourselves while finding potential
partners to work with. It demands a significant amount of time and effort input for each group is required
to function as a startup organisation. The ultimate goal is to propose and complete a comprehensive
business proposal by the end of the semester. The process starts with creative ideation, followed by
practical activities like customer validation through street interviews or phone calls, creating a Minimum
Viable Product (MVP) sample, and multiple rounds of proposal revisions. Although the entire semester
was very challenging, I gained a deeper understanding of why teamwork is highly valued by HR. Since
everyone came from different professional backgrounds and various nationalities, differences in opinions
were common occurrences. In the era of globalisation, we would encounter many unfamiliar people and
situations everyday. Learning how to effectively communicate and work with them to achieve common
goals is the essential soft skill that we all need to acquire.

3. Strategic Marketing Simulation

The main objective of the course is to allow students to simulate the management and marketing of a
pharmaceutical company through group-based competition. Each round’s results are used to evaluate the
group’s performance. For me, the major benefits of this course are not only related to marketing expertise,
such as market analysis, brand positioning, marketing budget, and financial management, but also the
opportunity to practice communication and coordination with partners from diverse backgrounds and even
different countries. This course also has some drawbacks. Although teaching assistants are there to provide



suggestions, the responsibility for identifying and resolving issues lies primarily with the group members
themselves. There’s limited input or guidance from TAs and professor.

4. Marketing Communication

This is a theoretical course. Students are asked to watch videos in the Virtual Classroom beforehand to
understand the entire marketing process, consumer behaviour, and communication tools. During classes,
the professor will spend more time on supplementary materials and discussions of Q&A. I would say the
level of the course is not that hard, it'll require lots of time for studying as it's an essential content for
people interested in Marketing field.

5. Consumer Behaviour

This is an intensive course taught by a guest professor from the US. The professor has compiled the course
materials (students need to purchase in hardcopy before class) and incorporates various industry-leading
advertising case studies. It explores consumer behaviour from a psychological perspective, examine how
consumers are influenced, how brands can effectively communicate with consumer through marketing
strategies.

6. Global Corporate Governance Issues

This course is offered by the Law school and is opened to students from other departments as well. The
guest professor is from US. The content of the course focuses on current international issues, corporate
governance, and other relevant topics. The professor will initiate discussions for all students to take turns
and share their thoughts. It emphasised more on critical thinking training rather than legal clauses. In the
final class, students need to complete an essay on a topic of their interest. It’s a highly practical and hands-
on course.

7. Agile Software Product Management & Design

This course is given by lecturing and case study. Professor will introduce theoretical knowledge that as a
product manager should be familiar with. Case study involves working in groups to analyse and optimise a
product.

Lecture itself is a bit boring and lack of structure, but guest lecturing from Google, Roche, and Deloitte did
help us understand how it could be applied in practical way.

8. German Language and Culture

This is a language course specifically designed for international students, with classes divided according to
proficiency levels. The tuition fee for one semester is only 15 euros with additional course materials of 20
euros. Due to high level of interaction with classmates and teacher, there are more chances to make good
friends and practice oral. For those who aimed to pass language certificate might find this course not that
helpful, but it’s sufficient for daily life in Germany.

Apart from academics, I’ve learned a lot from locals’ attitude towards life. European tend to emphasise on
the concept of work-life balance, and below are some things I’ve done to spice up my leisure time
alongside work and study.

1. Maintaining exercise habits: I’d noticed that many students here maintain a good exercise routine.
They are discipline and go to gym or free sports classes regularly.

2. Rich social life: The western culture is much more liberal, and the social events of students are quire
vibrant. Parties here are often wild and fun. Apart from the weekly “Schnekenhof Party” organised by
university, students usually will arrange pre-drinks and after parties themselves. VISUM also will organise
events for international students frequently. For example, International Dinner, Stammtisch, Pub Crawl and
Excursions (e.g., hiking, city tour.)

3. Travel Planning: Traveling is definitely on every exchange students’ to-do lists. Learning how to make
the most of your free time and budget is important. In this year, I’ve visited nearly 20 countries. The old
wisdom of Chinese is so true. Each time arriving in a new city, whether with friends or solo trips, it’s like
reading a new book of culture, history, and life. If you’re lucky, you might even encounter cool people,
guiding you through the adventure.

Benefits of Exchanging Program:

1. Broadening Horizons: Interacting with international students provides numerous opportunists to
discuss cultural differences, career planning, and perspectives on hot topics happening around the world.
2. Language Proficiency Improvement: As daily is filled with various languages, you’ll not only got
chances to improve your English but also other foreign languages.

3. Independence: Living alone in a foreign country is definitely a different experience comparing to
living outside hometown in Taiwan. Essentially, you must rely on yourself for basically everything, from



daily life matters to planning and handling various application documents.
4. Enhancing professional abilities: University of Mannheim provides more than sufficient resources for
all the students; it has significantly helped me in the field of business management and related subjects.

I’'m very grateful that our school provided exchange program resources and the support from my family.
Over the past 12 months, I was able to delve into studying and living in a foreign country, truly learn
independence and build my own social circle from scratch. For a full year exchange year, I had ample time
to participate in comprehensive school courses and activities. Besides, I’ve also been able to experience
best living experience abroad with friends I made and the lessons of life they’ve taught me. With culture of
Europeans and distinct seasonal changes there, I can appreciate the charm of nature, learn how to savour
life with a comfortable pace. All these experiences have spurred me to contemplate what my future holds.
There are always unexpected gains and rewards waiting, if you’re willing to step out of your comfort zone,
and ’m glad I did.
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