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School profile:

EMLYON Business School is located in Lyon, the third-largest city in France. Founded in 1872, itis a
prestigious century-old business school that ranks among the top in France. Accredited by AACSB,
EQUIS, AMBA, and other international business management institutions, emlyon Business School
maintains strong ties with lots of corporates. It offers students numerous internship opportunities,
facilitating a seamless transition to their careers after graduation.

In terms of the courses, emlyon business school offers a wide array of English-taught courses for
international students. These courses cover various fields, including accounting, finance, economics, CSR,
Al innovation, human resources, marketing, strategy, and supply chain management, providing students a
diverse and enriching academic experience.

Course learning:

French A1 — Beginners

Advertising and communication

BtoB Marketing

Pilates (P.E.)

Among the courses | have taken, | particularly enjoyed "B2B Marketing." In this class, we delved into a
wealth of literature and journals. Each week, during our class sessions, we applied the content from the
previously studied articles to various case studies. Analyzing and discussing the practical application of
different theories through past cases truly enriched my understanding of the B2B field.

Life learning:

There's a student club that organizes numerous activities to help international students gain a deeper
understanding of the local culture and integrate into community life. At the beginning of the term, we
participated in an event called "Exploring Lyon," where club members led groups of international students
on immersive journeys throughout Lyon. They provided insights into the cultural history and architectural
significance, allowing us to become acquainted with the city where we would be living for the next six
months from the very start.

Benefits:

-Cultural Exchange:

As mentioned earlier, studying abroad offers the opportunity for people from different cultural
backgrounds to interact, enabling a deeper understanding of their cultures, traditions, and even values. This
experience enhances personal cross-cultural awareness and sensitivity.

-Language Proficiency:

In France, with a limited foundation in French, I predominantly communicated in English. This not only
improved my proficiency in English conversation but also expedited my learning of a new language.
Through formal French classes, self-study, and immersion in a predominantly French-speaking
environment, I rapidly developed language skills.

-Personal Growth:

Living in an unfamiliar country stimulates untapped potential, fostering self-confidence, adaptability, and
crucial problem-solving abilities. Moreover, the experience inadvertently honed culinary skills and taught
essential life management practices.

-Employment Opportunities:

While at emlyon business school, my focus was primarily on marketing. Within this realm, I delved into
Business-to-Business marketing, an area I had limited prior exposure to. Through case studies, I gained a
comprehensive understanding of this industry, potentially paving a new career path.

Reflections:
Once I arrived abroad, stepping out of my comfort zone, I realized that many aspects of life had become



more complicated. Many tasks demanded my personal attention and involvement. Despite meticulous time
planning, things often didn't unfold as anticipated, especially during the initial period. However, every
challenge had its flip side. The inconveniences and unanticipated hurdles allowed me to delve deeper into
understanding how to navigate through unfamiliar territory, cultures, and situations. It was within these
complexities that I found room for further learning and growth.

Embarking on an educational journey abroad truly underscored the importance of thorough preparation
and planning. While it's true that not everything unfolds according to the blueprint, having a goal is
undeniably more rewarding than spontaneous actions or a lack of preparation. Take learning French, for
instance. Initially, I believed that enrolling in basic French courses at my university would suffice. Yet,
when the classes began, the slow pace and limited practice opportunities became evident. Unfortunately,
by the time the university course concluded, there was no time left to register for local language school
classes. Thus, [ now carry the regret of not immersing myself more fully in learning the language during
this journey.

Hence, I firmly believe that everyone engages in pre-trip planning, yet the size of one's aspirations should
be meticulously outlined and diligently pursued in advance. Furthermore, cherishing every moment is
essential. The benefits of studying abroad are invaluable, enriching different dimensions of life. These
experiences enhance one's openness, flexibility, and problem-solving abilities when dealing with diverse
cultures or challenges. They may even ignite unique insights.

In conclusion, stepping into the unknown of a foreign land has illuminated the significance of detailed
preparation, adapting to unforeseen circumstances, and cherishing the present. These experiences are
bound to elevate life's facets, fostering personal growth and the development of profound perspectives
when facing novel cultures or resolving intricate situations.



