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Burgundy School of Business is located in Dijon, the capital of the Burgundy region in France. It also has
campuses in Paris and Lyon. Compared to Paris, Dijon is a slower-paced city, better suited for living, with
mostly residents and students, and better security.Although the campus of Burgundy School of Business
isn't large, it's well-equipped with all necessary facilities and modern equipment. Dijon is famous for its
red wine and mustard sauce, and the school offers related courses in wine management.

I chose the Master in Management Program and two courses in my specialization: Product & Branding
Strategy and Marketing Analytics & Digital Resources. In these courses, the teachers allocate time for
group discussions on presentations, so there's less need for post-class meetings. Among these courses, [
prefer Product & Branding Strategy. The teacher has rich industry experience and discusses current
business issues and their practical solutions, making the course much more interesting and relevant to
today's society.

Going on an exchange to a place far from Taiwan without familiar family or friends nearby requires more
caution. Upon arrival, one needs to adapt to the different country environment and teaching methods, as
well as handle administrative procedures, European theft prevention techniques, and personal travel
planning. All of these must be managed to ensure a smooth, happy, and safe exchange life.I believe the
exchange days will be unforgettable memories in my life. Initially, my motivation for the exchange was
just to become more independent and broaden my horizons. Being in a country where the language is not
familiar presents various challenges in life, many of which cannot be avoided. Each encounter with
challenges feels like completing quests in a game. Some challenges are easily overcome, while others
require improving skills and leveling up before conquering them. Each encounter accumulates experience
points, unlocking achievements, expanding skill sets, boosting confidence, meeting new people, and
gaining new perspectives and ideas. It has been a rewarding journey!



