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A. School Introduction

EM Lyon Business School has consistently ranked among the top business schools in
France. In the latest rankings, it has risen to second place nationwide. Notably, its

Master’ sin Marketing program was ranked sixth globally in the 2024 QS Business
Masters Rankings. In 2024, the school relocated to a new campus closer to the city center,
featuring modern buildings and state-of-the-art facilities. With multiple international

campuses, the school attracts students from various countries.

B. Academic Learning During the Exchange (Courses) & Recommended Course

| took a total of three courses: Digital Marketing, Global Purchasing Strategy & Operations,
and Introduction to Data Analytics & Business Intelligence. The course | recommend the
most is Introduction to Data Analytics & Business Intelligence because it provides a solid
foundation with straightforward and practical content. Although there were three
assignments, including a group project, these tasks provided opportunities to collaborate
with international classmates. The professor actively encouraged class participation and
was always willing to assist with questions. The course was highly practical, with
assignments focusing on hands-on software applications. Overall, while the professor was
quite strict, they were also very supportive and eager to help students succeed.

C. Extracurricular Learning During the Exchange (Life Abroad)




At first, adapting to life abroad was quite challenging, especially in terms of food. To save
money, cooking at home was the best option. This not only involved buying groceries and
improving my cooking skills but also provided an opportunity to fully experience foreign
life. Additionally, | had the chance to interact with international roommates, exchanging

knowledge about food and different cultures—an invaluable experience.

Life abroad was much less convenient compared to Taiwan, requiring me to handle many
matters independently or seek help from friends. This experience greatly enhanced my
independence and social skills. Moreover, the language barrier required extra effort to

overcome.

D. Specific Benefits of the Exchange Program

Adapted to different lifestyles abroad, improving adaptability.

Became more independent by handling various matters on my own.

Developed stronger social skills through interactions with international students.
Gained a broader global perspective by traveling to different countries.

Improved language skills by engaging with native speakers.

Became more flexible and resourceful when facing unexpected situations abroad.

E. Reflections and Suggestions

| am incredibly grateful to National Sun Yat-sen University and the College of Management
for giving me this exchange opportunity. This experience allowed me to live abroad and
make the most of my remaining student life before entering the workforce.

Interacting with students from different countries deepened my understanding of the
world and strengthened my global perspective. The saying “Reading ten thousand books
is not as valuable as traveling ten thousand miles” truly resonates with me now. Seeing
the world firsthand has better prepared me for the workplace, equipping me with a more

open mindset and the ability to handle diverse challenges in my future career.




