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School Introduction

Chulalongkorn University is the oldest and most prestigious national university in Thailand, widely
recognized as the country's most esteemed institution of higher education. The university is named after
King Chulalongkorn (Rama V), and was founded by King Vajiravudh (Rama VI) in 1917. It was initially
established as a civil service school and later evolved into a modern comprehensive university. Today,
Chulalongkorn University comprises 19 faculties, covering a wide range of disciplines including
humanities, law, business, medicine, and engineering. It consistently ranks as the top university in Thailand
according to the QS World University Rankings. Located in the heart of Bangkok, the university offers
abundant academic resources and a highly internationalized environment, making it a popular destination
for both local and international students.

Course Learning

The course I benefited from the most was Integrated Brand Marketing Communication. This course not
only covered the theoretical framework of integrated marketing communications but also featured weekly
guest lectures by professionals from well-known companies, who shared practical insights and real-world
marketing cases. During the course, we also had the opportunity to visit L'Oréal Thailand, and the entire
class participated in a brand proposal competition jointly organized by L'Oréal Thailand and the university,




where we were tasked with developing innovative marketing strategies for a specific product. Through this
experience, | gained valuable knowledge in practical marketing techniques, proposal structuring, and cross-
cultural teamwork. It was a highly inspiring course that effectively combined theory with hands-on practice.

Life and Learning

In terms of extracurricular life, I visited many historical sites in Thailand to gain a deeper understanding of
the local culture and religious beliefs. I also explored a wide variety of authentic Thai cuisine, experiencing
the richness of the country’s food culture. Additionally, I took the initiative to learn basic Thai and actively
engaged with local students, which helped me better understand Thai society through everyday
conversations. This period of cultural exchange not only broadened my international perspective but also
enhanced my cross-cultural communication skills and adaptability. It was truly a valuable and enriching
learning experience.

Specific Benefits
1. Experience the teaching style of foreign universities and collaborate with local students.
2. Make friends from different countries.

Reflections and Suggestions

First of all, I am truly grateful for the opportunity to study as an exchange student at Chulalongkorn
University in Thailand. The university is not only prestigious and rich in history, but the classmates I studied
with also generally came from well-educated backgrounds and demonstrated a high level of academic
ability. During this exchange experience, I was able to interact and engage with Thai students, which
allowed me to be exposed to diverse ways of thinking and cultural perspectives. This greatly broadened my
horizons.

Here are a few reasons why I would recommend Chulalongkorn University as an exchange destination:

1. Prime Location: The campus is located in the heart of Bangkok, with convenient transportation and
surrounded by shopping malls and department stores. The area offers excellent living amenities,
making daily life very convenient.

2. Abundant School Resources: The university usually hosts large-scale events such as football matches
and outdoor movie nights, allowing students to experience a vibrant campus life beyond academics.
In addition, the university is highly international, with many international students and a wide range
of English-taught courses—so language barriers are not a major concern.

3. Friendly Campus Environment: Thai students are incredibly welcoming to exchange students.
Whenever I encountered any difficulties, they were always willing to offer help, which made me feel
the warmth and hospitality of the local culture.

In conclusion, I truly enjoyed the students and the overall campus atmosphere at this university. For
me, the exchange experience was a valuable opportunity for growth in many aspects. Wish all future
exchange students a wonderful and unforgettable journey.




