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The Free University of Bozen-Bolzano, located in northern Italy, is known for its trilingual education
system, offering courses in ltalian, German, and English. The university emphasizes internationalization,
providing students with a diverse and multicultural learning environment. Its modern facilities and strong

academic programs attract students from all over the world.

During my exchange, | took four courses:

1. Foundation and Entrepreneurship — Covered fundamental entrepreneurial concepts, business
model development, and market analysis.

2. Digital and Transformation — Focused on digital transformation trends and how businesses
leverage technology for innovation.

3. Startup Laws - Provided insights into legal frameworks for startups, including company formation
and intellectual property rights.

4. Industrial Law - Explored labor laws, industrial regulations, and corporate governance in Europe.

Recommended Course: Foundation and Entrepreneurship This course was the most beneficial, as it
provided hands-on learning experiences and real-world case studies, enhancing my entrepreneurial

mindset.

Life in Bolzano is incredibly diverse. Besides my academic pursuits, | actively participate in local cultural
and social activities. Although this city is located in Italy, German is the primary language spoken, and the
living environment blends both Italian and Austrian characteristics. | joined the language exchange
programs organized by the university and even tried learning the local German dialect. Additionally, | took
advantage of holidays to travel to nearby cities such as Verona and Venice, broadening my international
perspective. | also participated in skiing activities for nearly three months. It was my first time skiing, and |

found itincredibly enjoyable.

The Italian lifestyle differs significantly from that in Asia, which was something | had to adapt to initially.
For instance, shops and supermarkets have shorter operating hours, and lunch breaks are longer, which
contrasts with Taiwan's convenience-oriented culture. | learned to plan my daily needs in advance to
avoid missing out due to timing issues. Moreover, social interactions are highly valued here. For example,

dinner gatherings often last for several hours, which taught me to relax and enjoy life more.



The biggest challenge at the beginning was language adaptation. Since German is the main language
spoken locally, even though my courses were taught in English, | still needed to use German in daily life.
To address this, | actively attended language courses and used apps for self-learning. Additionally,
administrative procedures, such as opening a bank account and applying for a residence permit, were
quite complicated and required patience. | overcame these challenges by seeking advice from senior

students and getting assistance from the university’s international office.

Learning German also helped me successfully secure an internship in Germany, where | gained hands-on
experience in the table tennis industry. This opportunity allowed me to meet renowned players such as
Dimitrij Ovtcharov and Gao Chengrui, which was an invaluable experience for me. Not only did it broaden
my horizons, but it also gave me a deeper understanding of how the sports industry operates. Through this
internship, | gained insights into brand management and marketing strategies in the table tennis market.
The sports industry is not just about athletes’ competitions and training—it also involves brand
management, sponsorship collaborations, social media marketing, and many other aspects. | observed
that precise marketing through social media enables sports brands to enhance their brand value

effectively and build stronger connections with their fans.

Moreover, interacting with professional athletes deepened my appreciation for the spirit of sports. Their
attitude on and off the field, their perseverance in training, and their approach to collaborating with
brands to promote sports have all been deeply inspiring. This internship not only provided me with
practical experience but also sparked my interest in the sports industry and brand marketing. | hope to
apply what I have learned to my future career, whether in sports brand marketing, cross-cultural market
strategies, or brand value building. Additionally, this experience will serve as a foundation for my master’s
thesis, allowing me to explore how social media can be used to build brand value in cross-cultural

markets in a more concrete manner.

Overall, this exchange program has been an invaluable experience. | would advise future exchange
students to learn the local language in advance and make good use of the resources provided by the
university. Moreover, maintaining an open mindset and embracing challenges will allow them to fully

enjoy the exchange experience.



