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I had the opportunity to study at KEDGE Business School, one of France’s top
ten business schools with a history dating back to 1872. I chose the Bordeaux
campus due to its good safety, beautiful scenery, and convenient transportation.
The city offers a high quality of life, with a strong local atmosphere, stunning
architecture, and a relaxed lifestyle. Unlike major tourist cities, Bordeaux
allowed me to experience the authentic daily life of the French. The weather was

also pleasant, with more sunshine in winter compared to northern France.

At KEDGE, I took three courses:

1. French as a Foreign Language (FLE) — This beginner-level French course was
taught entirely in French, making it challenging at times. However, the teacher
was dedicated, and the final exam was manageable with proper review.

2. Luxury Marketing — My favorite course, as it provided deep insights into the
luxury industry, a subject rarely available in Taiwan. The professor was strict,
with high expectations for case studies, reports, and final presentations, but I
learned a lot from it.

3. Space International Business — Co-taught with Bordeaux’s political science
school, this course focused on space-related global business. Although the
professor was highly experienced, his strong French accent made lectures

difficult to understand. The class required a midterm report and a final exam.

Beyond academics, my biggest realization was the importance of a balanced life.



Europeans value quality of life, emphasizing personal interests, travel, and
experiences rather than solely focusing on work and making money. This
perspective shift made me reconsider my future approach to life—success is not

just about financial achievements but also about living meaningfully.

My exchange also allowed me to experience cultural differences firsthand. I
observed how the French enjoy outdoor dining, relaxing in parks, and
prioritizing leisure. I also noticed their easygoing attitude towards rules—sitting
anywhere, putting their feet up on chairs, and openly smoking were all common
behaviors, which differed significantly from Taiwan. At first, these differences

felt surprising, but over time, I came to appreciate their sense of freedom.

I also faced challenges, particularly in group projects. My teammates had
different work habits, often preparing at the last minute, which conflicted with
my usual approach of early preparation. However, I adapted by structuring clear
task divisions, working on my part in advance, and letting them complete their
sections at their own pace. This experience improved my teamwork and

communication skills in an international setting.

Additionally, traveling across Europe was an eye-opening experience. Seeing
historical landmarks, artworks, and architectural wonders in person gave me a
deeper appreciation for history and culture. It reinforced the idea that “traveling a
thousand miles is better than reading a thousand books.” I feel incredibly lucky
to have explored so much of the world at a young age, and I hope to continue

traveling and experiencing new cultures in the future.

Overall, my exchange at KEDGE was an unforgettable and transformative
experience. | gained academic knowledge, cultural awareness, and personal
growth. It broadened my perspective, enriched my understanding of different
lifestyles, and inspired me to live a well-rounded and fulfilling life. I highly
recommend studying abroad to anyone seeking a meaningful and life-changing

experience.



