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Studying abroad has always been on my bucket list, as I've always been eager to step out of my comfort
zone and explore the world from new perspectives. | chose Emlyon business school because of my deep
curiosity about French culture and my interest in learning the French language. Emlyon is a prestigious
institution, renowned not only for its academic excellence but also for fostering a culture of innovation. |
was particularly drawn to their philosophy of cultivating “early makers”, students who are encouraged to
take initiative and think creatively. During my time at Emlyon, | noticed a strong emphasis on practical,
hands-on learning rather than just memorizing theories or terminologies. In particular, the digital
marketing courses | took were designed to combine foundational knowledge with real-world application.
While we learned the core concepts through lectures, the real learning happened in our group projects,
where we had to integrate everything we learned into a fully developed marketing plan. | had the
opportunity to design and build a website, manage social media strategies, and analyze performance data
using Excel. These experiences were a major shift from the more theory-based approach | was used to at

universities in Taiwan, and they helped me develop a much more applied understanding of the subject.

| believe | also experienced significant personal growth during my exchange. Living abroad made me far
more independent, as | had to handle everything on my own without anyone to rely on. | successfully
applied for my visa, set up a mobile service, and found and rented my own accommodation. These tasks
were not always easy, especially given my limited French skills. At times, | struggled to fully understand
official documents and correspondence. On top of that, the administrative process in France can be quite
slow and inefficient, which required me to be proactive. | learned to take initiative, frequently writing
emails and following up to ensure things got done. While it was challenging, the experience helped me

build confidence and problem-solving skills that | know will benefit me long after the exchange.




The highlight of my exchange experience was undoubtedly the unforgettable memories and friendships |
made while traveling across Europe. | had the opportunity to meet people from all over the world and
learn about different cultures through conversations and shared experiences. | feel incredibly grateful to
have lived through so many meaningful moments by exploring new cities to connecting with people |
would have never met otherwise. During this journey, | was able to fulfill dreams | had always carried with
me. As a kid, | always dreamt of having a picnic under the Eiffel Tower, seeing the northern lights in Iceland,
watching football matches in Europe, and so much more. This year, | accomplished all of those dreams.
Through this exchange, | discovered that | truly enjoy living in an international environment, meeting
people from diverse backgrounds and exploring different parts of the world. Being surrounded by such
diversity has inspired me and made me feel more connected to the global community. In the future, | hope
to work or even live in another country, so | can relive the sense of curiosity, connection, and growth that

made this year so meaningful.




