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HEIINE
Being an exchange student at the University of Hamburg was an eye-opening
experience that enriched both my academic knowledge and personal growth. Hamburg is
one of Germany’ s top universities, known for its strong research reputation and
comprehensive programs. The university’ s business faculty, BWL, offers a variety of courses
in such as marketing and Business process optimization, making it a great choice for my

exchange.

| enrolled in three courses: German Al.1, Customer and Markets, and Sales Promotion
Management. The German course started from the basics, progressing from alphabet
pronunciation to simple grammar and everyday vocabulary. The professor gradually shifted
to teaching in German, encouraging students to speak as much as possible. Though German
was challenging, the class was interactive and enjoyable. Customer and Markets focused on
consumer decision-making processes and marketing theories, including real-world studies
such as Prospect Theory and Extremeness Aversion theory. The content was fascinating but
also overwhelming to me due to the professor’ s fast-paced lectures and lack of
microphone use, made me hard to comprehend at that moment and needed extra self-
study. Sales Promotion Management explored marketing strategies between suppliers,
retailers, and consumers. This course was well-structured, covering theoretical foundations
and practical applications, making it the most insightful class | took. The professor’ s clear

explanations and structured lessons, along with helpful tutorial sessions, made it a standout



course and my favorite one as well.

Beyond academics, daily life in Hamburg was a mix of discoveries and adjustments.
When it comes to food, German cuisine wasn’ t particularly diverse, but Hamburg' s fish-
based dishes, like pickled herring hamburger and shrimp hamburger, were unique and worth
trying. The weather was unpredictable, often switching between rain and sunshine within a
few hours. Waterproof clothing is essential here. In terms of accommodation, most exchange
students were assigned dorms, with rent ranging from 330 to 450 euros, but rent got higher
this year. The city itself, largely rebuilt after WWII, had few historic buildings, but walking
through different neighborhoods brought me a warm feeling, and enjoyed the harmony
atmosphere on the street. Transportation was both convenient and frustrating. The
university provided a semester ticket for unlimited public transport, which was helpful, but
construction work frequently caused detours. Deutsche Bahn' s notorious delays and
platform changes were a constant struggle, but over time, | learned to stay updated through
the DB app and made my tour more flexible. The school also organized activities like
observatory visits, live house concerts, and concentration camp tours, offering great
opportunities to connect with local students and other exchange peers. Though | couldn’ t
join every event due to schedule conflicts, the ones | attended deepened my understanding

of Hamburg.

This exchange significantly improved my independence, adaptability, and problem-



solving skills. Navigating unexpected train disruptions and handling administrative tasks on
my own strengthened my ability to plan ahead and react quickly. Socially, interacting with
students from diverse backgrounds helped me develop cross-cultural communication skills
and gain insights into different perspectives. Conversations with locals, museum staff, and
restaurant workers often provided more valuable knowledge than online research,
emphasizing the importance of direct engagement. Another improvement of myself was
understanding my own tolerance for foreign environments. Living abroad for an extended
period allowed me to assess whether | could adapt to a different lifestyle and work culture,
which is crucial for future career decisions. Additionally, since English was essential to

communication, my ability to respond quickly and naturally in conversations improved a lot.

Of course, the experience wasn’ t without challenges. One of the biggest frustrations
was dealing with dorm cleanliness. Many international students had different hygiene habits,
leading to shared kitchen messes and unwashed dishes piling up. Initially, | tried cleaning up
after others, but | eventually realized that direct communication was necessary to set
expectations. Cultural differences were also evident in daily encounters, from people cutting
in line to charges for public bathrooms. While these habits surprised me at first, | gradually
learned to accept them as part of a different social norm. However, when personal
boundaries were crossed, | also had to adopt a more assertive approach to addressing

issues.



This exchange left a profound impact on me in two major ways. First, it highlighted my
lack of knowledge in certain cultural and intellectual topics. Many European students
engaged in deep discussions on politics, philosophy, and art, while | often found myself
listening rather than sharing. This realization motivated me to broaden my knowledge and
develop a stronger personal interest in these areas. Second, it taught me to embrace
flexibility. Initially, | wanted every trip and plan to go perfectly with my schedule, but
unexpected changes—whether in travel or daily routines—forced me to adapt. Over time, |

became more comfortable with going with the flow and adjusting plans as needed.

Overall, my semester in Hamburg was an incredibly rewarding experience. | met
wonderful people, learned valuable life skills, and developed a deeper appreciation for
different cultures. | am grateful for the kindness of my roommates, dorm managers, and
strangers who helped me along the way. This experience has inspired me to pay it forward

and assist others in similar situations in the future.



