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The University of Mannheim is a leading institution in Germany, especially renowned for its
business, economics, and social sciences programs. Its academic environment is highly
international, with many courses taught in English and a diverse student body from across the
world. The campus is located in the historic Mannheim Palace, creating a unique atmosphere that
blends tradition with modern academic life. The university’ s central location in Europe also made it

convenient for both academic engagement and cultural exploration.



During this exchange year, | took courses in strategic and international management, marketing,
information systems, design thinking, and three levels of the German language. These classes
emphasized independent thinking, practical application, and cross-cultural discussion. For me, the
course Marketing Management Decisions stood out for its case-based format and clear real-world
relevance. The professor used engaging, up-to-date examples and encouraged active student
participation. The course’ s intensive format suited my learning style, allowing deeper focus and
providing me a high level of freedom in managing my time. Overall, the academic experience

improved both my subject knowledge and my analytical skills.

Outside the classroom, | actively participated in student activities and international events,
particularly those hosted by the Erasmus Student Network (ESN). These included pub crawls, local
excursions, and sports activities that helped me build strong connections with students from all over
the globe. | also joined kickboxing and volleyball on campus, which helped me stay active and meet

new people.

Throughout the year, | stayed physically active through regular kickboxing classes and volleyball
sessions, which also provided opportunities to engage with both local and international students.
Additionally, my German proficiency improved significantly, from a total beginner level to being

able to hold very simple conversations. This really helped me feel more integrated in daily life.

In addition, | spent a great deal of time traveling and exploring, visiting countries such as France,
Finland, Hungary, the Czech Republic, and Italy. These trips deepened my understanding of
Europe’ s cultural diversity and provided firsthand exposure to different histories, languages, and
ways of life. This combination of academic study, campus involvement, and personal exploration

made my exchange experience both enriching and well-rounded.

There were defiantly some challenges along the way. Navigating administrative systems such as
registering for the radio tax and other mandatory registrations was often confusing, especially given
the language barrier and outdated websites. These frustrations pushed me to become more
proactive, detail-oriented, and independent. As my exchange year progressed, | developed stronger

problem-solving skills and became more confident in managing unfamiliar situations.

This exchange has provided long-lasting benefits. | improved my academic knowledge,

communication skills, and cultural adaptability. My German progressed to the point where | could



hold very basic conversations, which helped in daily life and social integration. It also helped me
become more independent, resourceful, and confident in unfamiliar situations. Most importantly, it
granted me a broader global perspective and a clearer sense of how | hope to grow professionally.
Studying at Mannheim was not only an academic opportunity, but a life experience that reshaped

the way | learn, think, and engage with the world.



