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| served as an exchange student at NEOMA Business School in France, a renowned French
business school formed by the merger of two institutions: Rouen Business School and Reims
Management School. NEOMA is accredited by the three major international accreditation bodies
AACSB, EQUIS, and AMBA. | took a total of six courses, with the most memorable being the
French language course. Despite not knowing any French initially, the teacher was very

supportive and patient. Classmates also helped each other, creating a great learning atmosphere.



Although I still find French challenging after the course ended, the positive learning experience

made me not resist studying French.

Initially, life in France was a bit challenging for me. I lived in Rouen, where it often rained, and the
nearby forest near the dormitory made me feel uneasy, requiring me to learn to take care of
myself in unfamiliar surroundings. However, my dormitory mates were all very kind and

supportive, which helped me greatly in daily life.

Specific benefits | gained from my exchange experience include improving language skills,
broadening my horizons, acquiring professional knowledge, enhancing independence and
adaptability, and increasing competitiveness in the job market. During my six months in Europe, |
traveled to many countries, experiencing various cultures and seeing different parts of the world
firsthand. | believe | have been deeply influenced and changed significantly by this experience.
Therefore, | highly recommend those considering participating in an exchange program not to

hesitate. It is a valuable and rare opportunity.



