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School Introduction[]

EDHEC Business School is one of the top five business schools in France. Founded in 1906, it’s known
for its innovation and holds the prestigious EQUIS, AACSB, and AMBA accreditations. The school
partners with universities and organizations worldwide. As an exchange student from NSYSU, I had the
choice between the Lille and Nice campuses—Lille focuses on management and marketing, while Nice
specializes in finance.

Coursesl]

One of the highlights of my year was taking classes with Professor Arne DE KEYSER. His courses are
well-structured, and the assignments are straightforward. He’s patient and adds a bit of humor, which made
his CRM and Services Marketing courses particularly enjoyable.

Hua LI, the program director, is also incredibly patient. Besides academics, she also offers great career
advice and is always open to discussing other aspects of life.

The course Economic Crime, Fraud, and Money Laundering was both professional and fun. The professor
shared some unique stories and experiences related to the subject.

Living[]

This year was filled with freedom and exploration.

Knowing some French definitely made daily interactions smoother and more enjoyable.

Most social activities took place in Lille, while Roubaix had a more laid-back, everyday vibe.

There’s a nice park near the school where people jog, relax on the grass, or walk their dogs—a perfect spot
to unwind.

Traveling to other countries was easy from Lille, thanks to its excellent bus and train connections.
However, I usually had to go to Paris or Brussels for flights.

Reflections[]

I’d say that going out and exploring is always worth it. Whether it’s a walk in the park or starting a new
life in a different time zone, these experiences bring a fresh perspective and more energy for life.

There were many times when being proactive made a difference, and these experiences encouraged me to
keep taking initiative.

I also learned to be more relaxed when things didn’t go as planned. Living in France taught me to handle
unexpected situations calmly.

Meeting people from different backgrounds was not only fun but also broadened my view and deepened
my appreciation for cultural diversity.

However, if I had the chance to do it again, I might choose a larger, more dynamic city, like Paris or
Barcelona.

Lastly, thanks to NSYSU for the exchange opportunity.



