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University of Mannheim is one of the leading Business Schools in Germany. Every fifth student at the
university comes from abroad. By interacting with people from different countries, I learned how to be
open-minded and respect their cultures. I am glad that I can be an exchange student at the University of
Mannheim. The teaching method in Germany is quite different from Taiwan. During the exchange period,
I also learned how to solve problems independently, overcame challenges that were out of my comfort
zone, and tried to face life with a more flexible attitude. I highly recommend everyone to be an exchange

student in a foreign country.



