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English Reflection Report - NEOMA Business School Exchange Experience

Participating in an academic exchange program at NEOMA Business School in France was a truly
transformative experience that extended far beyond the classroom. NEOMA, one of France’s top-ranked
business schools, is renowned for its commitment to academic excellence, global mindset, and innovation-driven
approach. What makes NEOMA unique is not only its prestigious triple accreditation (EQUIS, AACSB, and
AMBA), but also its ability to integrate experiential learning into a multicultural environment that prepares
students for the complexities of international business.

Unlike many traditional institutions, NEOMA fosters a highly participatory and collaborative learning
environment. Professors often facilitate case-based discussions, encourage open debates, and push students to
challenge assumptions. I was particularly inspired by the school’s focus on entrepreneurship—not just as a
course subject, but as a mindset and core value. One course I took emphasized how entrepreneurial thinking can
be applied in both startups and large organizations. We studied real-world case studies on how disruptive ideas
took shape in different industries, and we were asked to develop our own business concept from scratch. Rather
than focusing solely on profits, we were encouraged to consider impact, ethics, and long-term sustainability. This
broadened my understanding of what entrepreneurship means in a global context.

Outside the academic environment, living in France offered me rich cultural exposure and new perspectives on

life. From navigating the slower pace of French daily life to participating in local festivals and regional



excursions, I learned to embrace differences rather than resist them. Simple things like learning to shop at open-
air markets, adapting to local eating habits, and understanding unspoken social norms helped me grow more
observant, patient, and adaptable. These experiences shaped my ability to interact with people from diverse
backgrounds with greater empathy and cultural awareness.

I also developed a deeper appreciation for multilingual and multicultural communication. English was the
common language among international students, but I was often exposed to French, Spanish, German, and other
languages during informal discussions or group work. These multilingual settings often required extra effort to
ensure clear communication, which pushed me to become a more active listener and more deliberate in my own
speech.

One of the most valuable aspects of this exchange was the diversity of perspectives I encountered in both
academic and social contexts. Working on team projects with students from different nationalities forced me to
reconsider my own assumptions and communication style. Whether it was a difference in decision-making,
approaches to time management, or leadership preferences, each interaction provided an opportunity to learn and
grow. This intercultural collaboration made me more flexible, more respectful of different working styles, and
more capable of functioning in global teams.

In terms of tangible benefits, the exchange enhanced not only my academic knowledge, but also my soft skills—
such as adaptability, resilience, teamwork, and intercultural competence. These qualities are difficult to learn in a
classroom setting alone but are essential in any international career. I also became more confident in presenting
ideas in English, negotiating roles in group projects, and taking initiative in unfamiliar settings.

Most importantly, this experience changed the way I view my future. It helped me realize that [ want a career
that bridges cultures and creates positive impact beyond borders. Whether I pursue entrepreneurship or work in a
multinational corporation, the global outlook I developed at NEOMA will be a fundamental part of who I am and
how I approach challenges.

In conclusion, my time at NEOMA was far more than an academic journey—it was a profound period of
personal and professional growth. I highly recommend this program to any student who is eager to broaden their
worldview, improve their international competence, and gain practical skills for the global job market. The

challenges I faced, the friendships I built, and the insights I gained will continue to shape me for years to come.






