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Hi, my name is August, studying at Kedge business school in Bordeaux, where is the sixth largest city of
France. | was worried, anxious when | first came to Bordeaux. It’s the first time that | go abroad alone myself.
During | was living in France, especially in Bordeaux, | feel relaxed, chill, comfortable. Kedge business school
is really a college focusing on business courses, such as Marketing, Luxury Marketing, Finance, Business
management, etc. | chose Marketing as my major subject, which came with 5 courses in the 1% year master.
In France, we have 2 cycles in one semester, which we seem it as half of year in Taiwan. | have 3 courses in
cycle 1 and the left of which in cycle 2. Honestly saying, | do not find the Marketing course helpful, maybe it’s
because Marketing is more than a major, the course structure is not aligning with my interests. Marketing is
broad—digital, content, SEO, analytics. If the course is too general, we might not see the relevance. | suggest
the professors explore specific areas through projects or network with professionals. | recommend you can
choose Marketing as your track if you are really interest in Marketing, otherwise, Finance or Data Analysis
may be good options to study.
As for the unfamiliarity of the language, | suggest that all students who study or will study in France learn
some basic French. In the daily life staying there, | have tried to speak French to others and got well-
responded every time. They are very welcoming to foreigner striving to speak French, at least in Bordeaux,
and always treat us with smile. The basic interactive languages such as thank you, hello, good evening, etc.
always help you get into the French life easier.
Other than the curricular activities, Kedge provides a variety of school clubs and diverse festivals. When you

first go to the campus, you’ll find a club called “melting potes” waiting for you and give everyone a




unforgivable welcome performance. They launch a lot of extracurricular activities. | have participated in
some of them. Though they might not be so satisfied by part of the people, lack of arrangement and some
subtle flaws. It’s still a good chance to take part in these activities, you can go to the beach with the new-
arrivals and the staffs in the club. Having some fun and hanging out with the new meet friends are always
the best way to get to know to others in the unfamiliar environment.

In sum, it’s a good experience and I’'m full of gratitude to possess the opportunity to be an exchange student.
I really enjoy the vibe, the studying environment, the place I've been going through, the memories I've
owned. In the spare time, I've been to many countries, fulfilling my dream of going London, Paris,
Amsterdam, Reykjavik, Barcelona. Furthermore, | find myself the meaning of life. Now | completely
acknowledge what | want in my career and what is the most important thing in my life. In my point of view,
money isn’t everything but satisfaction. We should cherish all we possess right now instead of chasing the
unknown fames and wealth. Eventually, if you get a chance to go abroad and explore at other places in the

world, you’ll realize that Taiwan is one of the best countries.
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