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Montpellier Business School (MBS), established in 1897 and located in the southern French
city of Montpellier, is a prestigious institution with over a century of history. Renowned for
its triple international accreditations (AACSB, AMBA, EQUIS), MBS is recognized as one of
the elite "triple crown" business schools worldwide. The school offers diverse programs,
including the Master in Management (MIM), specialized master's degrees (such as
International Business, Finance, and Marketing), and MBA programs. Many courses are
taught entirely in English, attracting students from more than 70 countries.

Montpellier itself is one of the most livable cities in France, known for its pleasant climate
and vibrant university-town atmosphere. Even during winter, sunny days feel warm and
inviting, making it an ideal destination for students who enjoy milder climates.

During my semester at MBS, my favorite and most recommended course was "Strategic
Management." Before the semester began, the professor assigned students to groups and
tasked them with selecting a company for case analysis. Each class started with the
professor explaining, through a detailed presentation, how to analyze business decisions
and address the challenges involved. The final 20-30 minutes of each session were
dedicated to group discussions on the chosen cases, followed by group presentations. At




the end of the semester, each group consolidated their analyses into a comprehensive
strategic management report for final submission.

This step-by-step approach helped us deeply understand how to analyze business
decisions within the context of internal and external environments and various influencing
factors. Compared to traditional lectures focused on theory, this practical, hands-on
method allowed us to better grasp the integration of theory and practice.

MBS also hosted an "International Day" for exchange students, providing a platform to
share their country’ s unique cultures. Exchange students showcased their food, small
items, and performances, fostering cultural exchange. It was a fantastic opportunity to
learn about different countries’ traditions, introduce Taiwan to others, and connect with
international peers.

Living abroad has been an extraordinary experience for me. It offered invaluable insights
into how different countries approach daily life. One of the most meaningful takeaways
was adopting the French way of life—enjoying slow-paced, purposeful days. Whether
spending an afternoon reading at a park or by the seaside, I learned to appreciate solitude
and independence, handling unexpected challenges on my own.

Though safety concerns often arise when discussing Europe, [ was fortunate not to
experience theft during my stay. However, I did encounter pickpockets and scammers. It is
crucial to stay vigilant with personal belongings, travel in groups, and avoid being alone in

unfamiliar areas.

These five months in France have been one of the most rewarding periods of my life. From
initially being hesitant about new experiences and speaking to strangers, I have grown into
someone who eagerly embraces cultural differences. I now enjoy meeting new friends
from various countries and exploring different traditions and customs. This exchange
program has helped me grow significantly as a person, and I am truly grateful that I made
the decision to embark on this journey.

During my time living in France, one of the most unique cultural shocks I experienced was
the business hours of local stores. Shops typically close for a long lunch break during
midday, and almost all stores remain closed on Sundays. Initially, I often found myself
caught off guard by these schedules, as I was unfamiliar with such practices.




Another striking difference was the emphasis the French place on interpersonal
interactions. Even in small moments, such as encountering someone in the dormitory
elevator, people would greet each other warmly. On public transportation, passengers
often say " Merci " and " Au Revoir " to the bus driver when getting off. At first, I found this
quite unusual, as greeting strangers is not a common practice in Taiwan.

However, after regularly exchanging greetings or having small chats with fellow dorm
residents from both France and other countries, I gradually became accustomed to this
friendly culture. I even made it a point to greet and thank the bus drivers when getting on
or off the bus, forcing myself to adapt to this new habit. Over time, it felt natural and no
longer strange to me. This cultural adjustment taught me the value of small gestures in
building a more personable and connected community.




