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School Profile:

Founded in 1909, ESSCA School of Management (French: Ecole Sup Sciences
Commences Angers) is one of the oldest business schools in France and one of the few
business schools in the world that has been accredited by AACSB, EQUIS and AMBA at
the same time. ESSCA is the first business school in France to establish a five-year
bachelor's and master's degree program, which was named the first in France in 2023 by
the French magazine Challenges. ESSCA's University Master of Management program is
also ranked 60th in the world and 20th in the world for international program experience by
the Financial Times Master of Management rankings. ESSCA's undergraduate programs
are ranked first in France by Challenges magazine and are one of the few undergraduate
programs to be recognized by the French government as having a National Diploma with a
License.

ESSCA, School of Management — PARIS campus, located in the downtown area of Paris,
is easily accessible by subway. The campus is modern, clean and comfortable, and the
staffs and professors are very willing to assist students with their problems.

During the course of study abroad (in-class):

The course | studied includes:

1. INTERNATIONAL BUSINESS

2. FRENCH LANGUAGE : BEGINNER

3. CONSUMER AND MARKET STUDIES

4. WINE MARKETING

5. LUXURY MARKETING

Course Learning vs. Life Learning:

1. Enhance international vision: because of the geographical convenience, it is easy to
travel to other countries, observe their lifestyle, economic and cultural aspects, and to
expand my international vision. | had experienced the life and customs of those foreign
countries, learned to be independent, and easily adapted and integrated into the lifestyle
and cultural characteristics of different countries.

2. The classes are taught in English, so my English ability is greatly improved. Living in
France, in addition to the French lessons in the classroom, there is also the opportunity to
learn some French in life.

3. About the courses, through the content, teaching methods, and student interactions, |
have learned more about the knowledge and the more different and deeper perspectives.
4. By communicating with foreign students and sharing our national experience to each
other, | have broadened my international horizons, and made some foreign friends as well.

The experience of living and studying abroad (extra-curricular):

It is the experience of living and traveling overseas alone. Most of the transportations | took
in the city were by metro and bus. | also liked to stroll through the city of Paris to admire
the beautiful architectures and cityscapes. As for traveling to other countries, | often took
FLIXBUS, trains or flights, in addtion to enjoying different scenery and famous scenic
spots, through the journey, | learned more about cultural differences and different foreign
thinking. | also tried my first solo overseas trip training my ability to plan and adapt to travel
on my own.



Specific benefits and reflections:

The experience of living abroad has brought me a different outlook on life, which also
made me have more independent in terms of personal characteristics, and more
diversifications and international aspect in thinking. | believe that in the future, these help
me greatly in my career planning and life planning. Therefore, |

applied for an expatriate job offer with my company after | returned to Taiwan, hoping to
expand my work experience and abilities in the near future.



