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1. International Business

2. French Language: Beginner
3. Consumer and Market Studies
4. Wine Marketing

5. Luxury Marketing
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During my exchange at ESSCA Management School in Paris, I was exposed to a highly international academic
environment that challenged both my intellectual and cultural perspectives. Among the courses I took, Consumer and
Market Studiesstood out as the most impactful. The instructor, with a solid industry background, not only delivered
well-structured content but also facilitated lively discussions that helped bridge cultural viewpoints between French and
international students. This was the first time I genuinely felt engaged in a marketing class that went beyond textbooks.

Living in Paris was another kind of learning. From opening a bank account and dealing with public transportation, to
learning how to cook to save costs, these experiences made me more self-reliant. I encountered difficulties, such as




nearly being scammed during a housing search. Thankfully, I sought support from the school and resolved the issue
through official channels, which taught me the importance of critical thinking and verifying information, especially in
unfamiliar environments.

Cultural differences were also apparent. French social etiquette and the slower pace of life took some time to get used
to. However, I grew to appreciate the emphasis on work-life balance and individual boundaries. It made me question
whether the fast-paced, overworked culture back home is truly sustainable.

Overall, this exchange program gave me not only academic nsights but also personal growth. I became more confident,
open-minded, and curious about global 1ssues. This experience has reshaped my understanding of the world and
strengthened my motivation to engage in international work in the future.
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