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Rennes School of Business

Rennes School of Business is in Rennes, a city in northwest France, and has been around for
about 35 years. It has two campuses: the main one in Rennes and another in Paris. The
school is well-known for its international environment and innovative teaching. More than
half of the students are from outside France, and the professors come from different
countries. Some are from the academic field, while others have real-world business
experience. This creates a diverse and global learning atmosphere.

Courses I Took
Strategy for Net Zero




This course focused on sustainability issues and regulations in Europe. I learned how
the European market approaches sustainability, which is more advanced than in
Taiwan. Europe has strong policies on carbon neutrality, corporate responsibility, and
green finance. The EU’ s Corporate Sustainability Reporting Directive and Carbon
Border Adjustment Mechanism make companies disclose environmental impacts and
improve supply chain management. These policies made me realize that businesses
wanting to enter the European market must be well-prepared in sustainability. This
also made me reflect on the competitiveness of Taiwanese companies in the global
market.

Sales Strategy & Management

A professor from the U.S. taught this course, which was very practical. The first part
covered sales techniques, relationship management, and sales organization through
case studies and role-playing. We also explored cultural differences in international
sales. In the second part, we worked in teams to develop a full sales project, including
product design, target audience, business model, marketing strategy, and profitability.
A Norwegian teammate introduced Norway’ s bottle recycling system, which inspired
our project. We used this idea in our proposal and achieved great results. This was a
fun and hands-on course.

French as a Foreign Language

This elective course was taught entirely in French. At first, I felt lost, but after a few
lessons, I adapted to the immersive learning environment. The teacher used body
language and simple words to help us understand. This method improved my
pronunciation and speaking confidence. The class covered basic pronunciation, daily
conversations, and interactive practice. Mid-term and final exams were oral tests with
partners. Although challenging, it was very useful. Thanks to this course, I gained basic
listening and speaking skills and even felt confident enough to say a few words in
French at the supermarket!

Living Abroad

Life in France is quite different from Taiwan, especially in food and daily expenses. Eating
out is expensive, so I often cooked at home, which saved money and suited my diet.
However, I missed some Taiwanese vegetables, like water spinach, but Asian supermarkets
had essentials like soy sauce, instant noodles, and dumplings. I recommend bringing some
instant noodles if you like Asian food!

Social life is also different. Europeans enjoy outdoor activities like picnics and weekend
walks in the park. The summer sun in Europe is very pleasant, which made me understand




why Europeans love sunny weather! Social events like bars and parties are common, but
since I prefer quieter environments, I only joined a few times. Europeans also love small
talk. While I can join conversations, it drains my energy compared to Taiwanese students,
who often stay in classrooms instead of chatting outside.

What I Gained
Better English Speaking Skills: The environment helped me learn natural
pronunciation and expressions, making my speech smoother.
Confidence in Different Accents: Talking with international students exposed me to
various English accents, turning it into an interesting challenge.
Speaking Without Fear: I no longer worry about perfect grammar; instead, I focus on
clear and effective communication.
Stronger Adaptability: Living with people from different cultures helped me
understand diverse communication styles.

Final Thoughts

This exchange program greatly improved my English speaking skills, confidence, and
adaptability. Although European social culture was different from Taiwan’ s, Ilearned to
observe and understand it. This experience made me more independent, better at
problem-solving, and more confident in my abilities. It also taught me to keep an open
mind and see the world from different perspectives. My only suggestion is that exchange
schools should avoid changing course schedules too often, as it can be frustrating for
students when planning their studies.
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