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As an exchange student abroad, I felt it was pointless to only socialize with other Taiwanese. Despite my
English not being fluent, I joined various social activities. Initially, I was worried about my grammar and
vocabulary, but foreigners didn’t really care as long as we could communicate. [ made friends from all
over the world, including the USA, Canada, Germany, France, Argentina, Spain, Italy, Norway, Finland,
the Netherlands, Bangladesh, Japan, Thailand, and India. These friends profoundly enriched my
perspectives and experiences during the exchange.

I tried many new things, like diving from a private yacht, visiting a classmate's estate, climbing Germany's
tallest mountain, skiing on endless slopes and experiencing an avalanche, and attending wild parties. This
exchange greatly broadened my worldview. I had secured a promising job in Taiwan's financial sector, but
I don’t regret giving it up. Europeans work under better conditions, spending their free time with family or
on hobbies like reading or sports. In contrast, Taiwanese often lack leisure time due to work obligations
and overtime, spending most of it on smartphones. I truly appreciate European culture and their approach
to enjoying life.



