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I went to Chuo University for a one-year exchange, and | studied mainly in the Department of International
Business and Economics, but | also took courses in Integrated Policy, Law, and Japanese. | am not good at
Japanese, so | chose to take courses in English, and my favourite courses were Advertising and Marketing
Communications (Spring) and Catchphrases and Naming Strategy (Autumn), both of which are marketing-
oriented courses. My favourite courses are Advertising and Marketing Communications (Spring) and
Catchphrases and Naming Strategy (Autumn) offered by Prof. Asako of IIDA. Both courses are marketing
oriented, and both are online, where you have to watch a video of the course every week, submit multiple choice
assignments, and then submit a creative marketing report at the end of the week. I think it is very suitable for
those who want to study in the field of marketing in the future, and | think it is very fruitful to take the course
seriously, and | can also feel the big difference between the way the teachers in Taiwan and Japan teach. | have
taken Japanese Management and International Product Development, and Japanese Management is more of a
listening course, so the word count requirement for the final report is higher, while International Product

Development is more of a discussion and presentation course, and you have to read a paper and presentitin a



paper at the end of the course. You have to read papers and present your views in class. The professor is
American, so of course he speaks very good English, but he encourages you to speak and discuss with him, even
if you are not that fluent, he will be very willing to listen to your speech and questions, he is a very patient
professor. Philosophy, on the other hand, is a hard course that is not entirely traditional philosophy, but rather
political philosophy, with assigned chapters of text to read each week. The text is not very easy to understand,
and the professor will present key words in the text to explain them, along with examples and analyses, and
group discussions in class, and the midterm and final exams will be closed-book exams in which you will be
required to write definitions of the key words and examples, as well as essay questions. Sociology is similar to
Philosophy in that the professor will explain the concepts and key words of the chapters every week, but you are
required to submit feedback every week, and at the end of the semester, you will have to submit an oral report
for the group and a written report for the individual. However, this course will bring some of the current situation
of the Japanese society and the foreign residents into the course, so it is recommended to those who are
interested in staying in Japan for a long period of time in the future. | took Introduction to Japanese Law, Law and
Business in Japan and Japanese Competition Law & Policy in Global Context. | think Introduction to Japanese Law
is very suitable for law novices. Japanese Law is suitable for law novices because there are many different
professors taking turns to talk about different topics every week, so that you can have some general
understanding of various kinds of laws in Japan, so even if you don't have a legal background, you can still have a
good time in the course, as long as you know how to compare the professor's content with the legal situation in
Taiwan, you will be able to get a lot of results. Law and Business in Japan is not recommended for people with
non-legal background, this course will mention a lot of legal details of international transactions, the professor
also attaches great importance to the discussion, there is no lecture notes in the class, only the professor's oral
presentation plus pre-course article reading materials, article reading a lot of reading and very detailed, people
who do not have the knowledge of the legal background is not very good to absorb the contents of the course.
japanese Competition Law & Policy in Global Context is recommended for people with business background. The
course is mainly about comparing the examples of competition law in Japan and Europe, and the pressure of the
course will not be very high, as the students will be divided into groups in the middle of the term to present their
oral reports, and then they can write an analysis of a case at the end of the term, and the professors encourage
them to speak in the classroom or to share cases from their own countries. The professor also encourages
students to speak in class or share their own case studies, which makes the class atmosphere relaxing and
engaging.

In addition to the school programme, | experienced Japanese culture and scenery, including tea ceremony,
kimono, cherry blossom viewing, maple viewing, fireworks display and skiing, etc. | also got to know people from
many different countries, including China, Singapore, Hong Kong, Malaysia, Germany, and the United States, and
took part in many exhibitions, such as the drawing exhibition, the anime and manga exhibition, the homage
exhibition, the stationery women's expo, and the Tohoku Rokudai Festival, etc. | also particularly enjoyed
appreciating Japanese castles and visiting famous cities such as Osaka Castle, Himeji Castle, Kumamoto Castle
and Nagoya Castle. | also like to visit Japanese castles, such as Osaka Castle, Himeji Castle, Kumamoto Castle, and
Nagoya Castle. | have also travelled outside of Tokyo to Shizuoka, Nagoya, Osaka, Kyoto, Nara, Kobe, Fukuoka,
Kumamoto, Sendai, Fukushima, Yamagata, Akita, Iwate, and Aomori, where | have been able to experience the
local cuisine and interact with the local people.

After the exchange programme at Chuo University in Japan, | have gained the following:

1. 1 got to know students and friends from Japan and other countries, learnt Japanese, strengthened my English



skills, opened up my international perspective, had the courage to communicate with others, shared Taiwan with
international friends, and appreciated and learnt the cultures and values of different countries in the process of
exchanging ideas.

2. Visiting different parts of Japan, experiencing different landscapes and cultures in Japan, and gaining a general
understanding of different parts of Japan.

3. Live directly in Japan and learn about the postal, banking, and transport systems in Japan to gain a deeper

understanding of life in Japan.





