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French culture

French

Marketing Analytics

Strategy Analytics

Strategic formulation and simulation
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located in Brittany of France, RSB is in the main city of Brittany, Rennes. The teachers are from lots of
different countries, there are Indian, Iranian, and French teachers in 5 course I took. The percentage of
international students in RSB is 55%. On the campus, you can see students from all over the world. There
are four buildings in this school. Each has different functions, and the classrooms and teaching resource
are sufficient.

I took 5 courses for the whole semester, there are French culture, French, Marketing Analytics, Strategy
Analytics and Strategic formulation and simulation.
Comparing to my university, the lecture tends to be more detailed in RSB, they divide big fields into

separate classes, discussing them deeply, they emphasise on comprehension of the theory than calculations.

It's great for me to take these kind of lectures after studying the similar course in my hometown school
since it would enhance my understanding of the theories I didn't really realise.

Besides the class, I got to know lots of international students from plenty of different countries. We learn
from and help each other about everything. It was a really interesting experience spending time with peers
with different backgrounds. We always have our own point of view, sometimes, we found others' are better
or more reasonable, even want to live with that kind of principles of life.

The several goals I achieved are English ability, academic knowledge and independent ability. In the past
four months, I spoke English everyday, and made a big progress by using it every day. Second is academic
knowledge, as I mentioned before, courses in RSB emphasise on theories, I learned how to think critically
more instead of believe every single number that the calculations say. Last but not least is independent
ability, the culture and customs are literally the opposite of Asia, I need to take care of myself by cooking
meals, finding how to take public transportation, learning how to blend in French life style and so on.
During this four months, I completed all the things by my self, became a more independent person.

This journey was not easy, from applying a school to going to the school, I need to do it all by myself. It
was also my first time leaving my family and friends to a totally strange country and city, traveled half of
the earth. Every time I felt homesick and sad, I told myself to stick to it, and now I did finish my semester
oversea and came back safely. The experience in France is unique and only. I can always find something
every time I stepped out from my flat. I highly recommend students study oversea if they get a chance. It's
definitely not going to let you down.

12



