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1. BT

Rennes School of Business is located in Rennes, the capital of Brittany, the largest province in
northwestern France. As the 11th largest city, which has a population of around 210,000, with nearly 60,000
students, in the country, Rennes is approximately 350 kilometers from Paris and is well-connected by high-
speed trains, making it an accessible destination for both students and visitors. The city is known for its rich
history, vibrant cultural scene, and dynamic student life, as nearly 60,000 of its 210,000 residents are
students. Rennes is also a popular stop for travelers heading to the world-famous Le Mont Saint-Michel,
one of France’s most iconic landmarks. Beyond its historical and academic appeal, Rennes is deeply rooted
in Brittany’s cultural heritage. Brittany is the birthplace of the beloved French dessert, crépes, and as a
result, the city is home to numerous authentic créperies, where visitors can enjoy both sweet and savory

variations of this classic dish.

Rennes School of Business is one of the city’s academic institutions and has earned triple accreditation
from AACSB (Association to Advance Collegiate Schools of Business), EQUIS (European Quality
Improvement System), and AMBA (Association of MBAs). As for the rankings, RSB is ranked 16th among
France’s top business schools. The school is known for its international learning environment, with
approximately 5,500 students, 55% of whom are international. It offers numerous courses taught in English,

and 90% of its faculty come from outside France.

Regarding its campuses, Rennes School of Business has two locations: the main campus in Rennes and
another in Paris. The RSB campus consists of four teaching buildings, with classrooms assigned flexibly.
The student restaurant, cafeteria, gym, and the Aloha Center, which handles exchange student affairs, are all

located in the first teaching building, while the library is in the fourth teaching building.

2. SRNEELE)
As for the interaction with classmates, unlike in Taiwanese universities or other universities in Europe,
where students typically meet different people in different classes, at Rennes School of Business, all

students at the same level and in the same major are placed in several different class group, and the group



you are placed in will attends all courses together throughout the entire semester.

I have to say that sticking with the same group of classmates for the whole exchange period definitely
has its pros and cons. On the bright side, you get to spend most of your time with the same group of people,

allowing you to build strong connections and friendships.

However, on the downside, being in the same class group means you lose the opportunity to meet other
exchange students from different groups. For example, I made two friends from Nepal and Korea during the
orientation before the semester started. We discovered that we were all passionate about football and even
supported the same team. However, once the semester began, we realized that we were assigned to different
class groups. As a result, we had no chance to meet in class, even though we had selected the same courses.

Since we were in different groups, we were never scheduled to be in the same classroom at the same time.

3. LfFRE

Participating in an exchange program in Europe will undoubtedly be one of the most meaningful
experiences of my life. From the extensive preparations before departure—such as completing paperwork,
applying for dormitories, and obtaining a visa—to the actual experience abroad, every step tests both
patience and attention to detail. Once there, planning trips, preparing for courses, and handling daily

challenges will become invaluable opportunities for personal growth.

Living in a foreign country, far from home, and adapting to a completely different time zone is no easy
feat. However, I believe this experience will undoubtedly foster personal development. Unlike regular
tourism, an exchange program allows for true cultural immersion. Whether it's squeezing onto buses and
subways with locals, shopping for daily necessities at the supermarket, or residing in an authentic
residential area, these experiences provide a deep connection to local life that short-term travel simply

cannot offer.



