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1. School Profile

emlyon Business School is an internationally renowned business school founded in 1872 and
headquartered in Lyon, France. The school offers a wide range of business education and training
programs worldwide and plays a significant role in the international business field. The institution has six
campuses globally: Lyon, Saint-Etienne, Paris, Shanghai, Bhubaneswar, and Mumbai.

Here are some key features and highlights of emlyon Business School:

Internationalization: emlyon Business School is known for its international character and maintains close
partnerships with prestigious institutions and corporations worldwide. The student and faculty body
comprises individuals from diverse nationalities and backgrounds, creating an academic environment rich
in global perspectives and cross-cultural exchanges.

Entrepreneurship Education: The school has an outstanding reputation in the fields of entrepreneurship and
innovation. emlyon is dedicated to nurturing students' entrepreneurial spirit and innovative abilities,
offering entrepreneurship-related courses, internship opportunities, and access to entrepreneurship
incubators to encourage students to develop their own entrepreneurial projects.

Career Development Support: emlyon Business School is committed to its students' career development
and provides personalized career guidance and employment support services. Students have access to
internship opportunities, participation in corporate projects, and networking opportunities. The institution
has established strong ties with corporations and an alumni network, offering students valuable job
prospects and career development resources.

Research and Expertise: emlyon Business School boasts excellent research teams that engage in cutting-
edge research in the field of business studies. The faculty members are experts in their respective
industries and academic areas, providing students with valuable learning resources.

Full-Time Master's Programs: emlyon Business School offers several full-time master's programs,
including the Master in Management, MSc in International Business, and MSc in Entrepreneurship, among
others. These programs aim to cultivate students' management skills, international perspectives, and
entrepreneurial mindset.

It is recognized as a private higher education institution accredited by the French government and is one of
the oldest business schools in Europe. emlyon Business School is also among the top 1% of business
schools globally to be accredited by the three major international accreditation systems: AACSB, EQUIS,
and AMBA. As such, it holds a global ranking as a prestigious institution for business and management
education.

As a business school with a rich history and international reputation, emlyon Business School is dedicated
to fostering students' leadership, innovation, and global competitiveness. The institution's abundant
academic resources, international environment, and career development support have earned it wide
recognition as an ideal choice for students pursuing business education.

It's worth noting that emlyon Business School, originally located in the Ecully campus on the western
slopes of Lyon, will soon be moving to the city center. This move signifies a larger and more convenient
campus for students, facilitating their academic endeavors and offering enhanced amenities for daily life.
The future emlyon campus is highly anticipated!

2. Course Study



Advertising and Communication

Use various forms of communication media to convey product or service information to target audiences.
Studying Advertising and Communication will allow you to understand some key skills in marketing, such
as brand building, market research, consumer behavior and evaluation of communication effects.

The following points can be learned from advertising and communication:

Building Brand Image: In a highly competitive market environment, brand image is crucial to the success
of a business. Studying Advertising and Communication will give you an understanding of how to build a
successful brand image, such as brand positioning, brand reputation and brand value.

Perform market research: Through market research, you can understand consumer needs, preferences and
behaviors, and make appropriate adjustments to product or service sales strategies. Studying Advertising
and Communication will allow you to learn how to conduct market research and how to analyze market
data.

Create effective advertising content: Learn how to create effective advertising content and understand how
to use different communication media to convey information, such as advertising copy, video production,
graphic design and social media.

Evaluation of communication effect: In Advertising and Communication, evaluation of communication
effect is a very important part. Learning how to conduct advertising performance evaluation and how to
use data analysis tools to evaluate advertising performance can help you better understand your target
audience and improve your advertising return on investment.

In class, conduct research through case studies, recommendations from industry experts, readings, and in-
class lectures and discussions. Courses focus on advertising basics, traditional media, public relations, and
promotions, with less emphasis on social media. Therefore, in Advertising and Communication, learning
the above skills will be very valuable for those who want to pursue related careers in marketing,
advertising and public relations.

BtoB Marketing

Business-to-Business Marketing refers to the marketing activities among enterprises. Compared with BtoC
Marketing, BtoB Marketing pays more attention to the commercial relationship between enterprises, which
usually involves complex sales process, high transaction value and long-term cooperative relationship.
Learning BtoB Marketing allows you to understand the business operation between enterprises and how to
create value for the enterprise.

The following points can be learned from BtoB:

Understand the market environment among enterprises: learning how to analyze the needs of enterprises,
understanding industry development trends, understanding competitors' strategies, etc. are all very
important parts of BtoB Marketing.

Understand the process of sales and marketing: Compared with BtoC Marketing, the process of sales and
marketing between enterprises is more complicated, requiring longer time and more personnel
participation, and requires more detailed planning and execution. The study of BtoB Marketing can let you
understand These processes and related skills.

Respond to the needs of corporate customers: BtoB Marketing needs to learn how to communicate with
corporate customers and meet their needs. This is not just the quality of products or services, but also the
business needs of corporate customers, such as costs, benefits and risks.

Develop Marketing Strategy: Learn how to formulate and execute BtoB marketing strategies, such as
product positioning, price strategy, promotion strategy and product management, etc. These strategies can
help businesses build their brand image, attract potential customers and keep existing customers loyal.

In class, through case studies and a large number of literature reading, you can understand the different



needs and problems of various enterprises. Therefore, in BtoB Marketing, you can learn how to understand
the market environment between companies, the sales and marketing process, the needs of corporate
customers, and how to develop marketing strategies. These skills are very helpful for those who want to
work in business-to-business marketing.

3. Extra-curricular Learning

Student Organizations and Clubs: Get involved with student organizations and clubs such as Student
Council, Sports Club, Drama Club and more. These organizations offer a variety of social, cultural and
sporting events, allowing you to meet new people and get involved in activities of similar interest. For
example, emlyon business school has a club called BDI, which is a club that organizes various activities
for international students. When you are not very familiar with the local environment at the beginning, you
can participate in the activities organized by them to get to know Lyon.

Language Exchange and Study Groups: Participate in a French language exchange or join a language study
group to practice the language with French students and improve French speaking and listening skills. It's
also a great opportunity to meet local students and learn about French culture.

Cultural exchange activities: France has rich cultural heritage and art venues, such as museums, art
exhibitions, concerts, theater performances, etc. These events give you an in-depth experience of French
art and culture while interacting with the locals. Make good use of your student ID card. In many museums
or art galleries in France, students are free or have preferential tickets, such as the famous Louvre Museum
and Orsay Museum.

Sports and the outdoors: France is a country that loves sports and the outdoors, with many beautiful natural
sites and stunning countryside to go out and explore. Lyon is actually not far from the Alps. Therefore, I
recommend students who study in Lyon to take a ski trip. The snow season is still available until March!

Exploring France and Europe: Use your time in France to explore various parts of France and surrounding
countries. France has a rich history and cultural heritage, you can visit museums and monuments in Paris,
visit the southern coastal cities, explore the French Alps and more. At the same time, France is located in
the center of Europe, you can use weekends and holidays to explore other European countries, make good
use of various cheap airlines in France, and the ticket prices sometimes really surprise you!

These extracurricular activities can allow you to better integrate into French society, get to know local
students and residents, enrich your study abroad life, and allow you to experience French culture and
lifestyle more comprehensively.

4. Specific Benefits

Cross-cultural experience: Interact with students from different countries and cultures, and experience
different values, lifestyles and social habits, which will help to expand horizons and cultivate cross-cultural
communication skills.

Academic learning: enter foreign schools, study with international teachers and scholars, get in touch with
new subject areas and research methods, and broaden your academic horizons.

Language ability improvement: Being in a language environment, force yourself to use a foreign language
to communicate with the locals to improve language ability, especially oral expression and listening
comprehension.

Network Expansion: Expand your network by building friendships and connections with students from all
over the world. These international connections can be very beneficial for future career development and

international collaboration opportunities.

Personal growth: In the face of unfamiliar environments and challenges, the ability to live independently
and solve problems is improved, and self-confidence and self-learning ability are enhanced.

Expand interests and hobbies: There are opportunities to try new activities and interests while in a foreign
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country, and experience local art, music, food and traditional culture.

Travel and Exploration: During the student exchange period, you have the opportunity to explore the host
country and surrounding areas, visit places of interest, experience local customs and customs, and create
unforgettable memories.

The above are the specific benefits of being an exchange student, which can have a profound impact on an
individual's academic and personal development.

5. Reflections and Thoughts

Stepping out of one's familiar environment and immersing oneself in a different culture and way of life can
evoke a strong sense of cultural shock. This experience can help us broaden our horizons and gain a deeper
understanding and respect for different cultures.

At the same time, it's also a linguistic challenge. After all, the primary language used in France is French,
so initially, there was a bit of panic because even though all the words are composed of English letters,
once they are spelled in French, they become completely unintelligible. This challenge pushed me to work
hard to learn the local language and improve my language skills. It also made me realize the importance of
language in communication.

During my exchange in France, I had the opportunity to meet students from all over the world and to
establish friendships and connections. These international friendships not only expanded our social
networks but also allowed us to build long-lasting cross-cultural relationships, laying the foundation for
future international collaborations and career development. Moreover, I look forward to meeting in our
respective countries in the future or planning a trip to France together.

Furthermore, this study abroad experience was not only a rare learning opportunity but also a chance to
explore the world. In the relatively short time I spent abroad, I not only visited other cities and towns in
France but also traveled to some European countries to experience their cultures and traditions. I also
enjoyed a variety of world cuisines, creating unforgettable memories.

Therefore, being an exchange student abroad is a rich and meaningful experience that has enriched my life
both internally and externally, expanding my horizons. This experience will be a precious treasure
throughout my life.
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