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<School Background >

Rennes is the capital of Brittany, the second biggest city in the northwest France, also a popular tourism
city. Rennes School of Business is triple-crown accredited. This triple accreditation is shared with only 1%
of Business Schools worldwide. Also, Rennes School of Business has AACSB, EQUIS, and AMBA. RSB
is evaluated above international standards on criteria, such as internationalization, the attractiveness of the
program portfolios or their strategic relationship with companies.

<Course>

I took 7 courses in total, namely New Products & Brand Management, Business to Business Marketing,
Principles of Purchasing, Purchasing and Logistics, Managing International, French Culture, and French
Language. The courses in RSB are more intense compared to other universities that I heard from friends in
other universities. Our semester lasted 10 weeks and we got courses almost every week. Besides, there are
group projects and final exams in the last two weeks. Normally, We had to work on the group projects with
group members before the final presentation. Usually, there isn’t any quiz or midterm exam, and you got
approximately one week to prepare the final exams. If you had lots of courses like me, I suggest that it
would be better to start to study earlier or review the content right after every course. Otherwise, it would
be a hard time to digest all the stuffs for every subject before one week...

<Life>

During the period, apart from the academia knowledge, I learned more about cultures and customs from
different countries. Since I didn’t get the public residence, Crous, I ended up renting an apartment by
myself, and shared the flat space with other tenants. I had to contact the landlord all by myself. Even
though I have been struggling to communicate with the landlord in French at first, fortunately my landlord
was a nice guy and willing to assist as much as he could. Besides, I still consider it a good opportunity to
practice French. I also traveled around during the spring break and after the semester, 6 countries and 19
cities in total. It was an amazing trip and unforgettable memories to have a deep cultural tourism among
the cities and towns. In addition, I learned new knowledge and expanded my outlook while visiting lots of
basilicas and museums.

<Specific benefits of the exchange>

Cultural exchange

Become more independent and capable of cooking

Academia knowledge

Improve the ability of English and French by daily conversation

Become more open-minded thinking, and regard things from different perspectives.
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<Thoughts and Suggestions>

Before going to France, the rumor goes that most French aren’t nice and there are many thieves on the
road. Therefore, I was quite worried and nervous since it was my first time to step foot on Europe, not to
mention alone. However, I realized things are unlike what we perceive. I have met lots of friendly French
people, and we even became friends. I believe that they would be much more amicable once you greet
them in a polite way, such as “Bonjour”, before starting a conversation.

Thanks to the exchange program, I could experience a completely different life in France. I had to learn
and manage all the life matters. I bought ingredients in supermarket and butcher, and then learned to cook
from scratch. Since it costs pretty much to go to restaurants, to save money, cooking is a skill that
exchange students must be able to.



