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® Introduction to the Chuo University

| completed my exchange program at Chuo University's Tama Campus in Japan. Founded in 1885, Chuo University is
one of Japan's oldest and most respected private universities, known together with Meiji, Aoyama Gakuin, Rikkyo,
and Hosei Universities as one of the "MARCH" institutions. Its Faculty of Law is particularly renowned, consistently
producing some of the highest bar exam pass rates in the country, while its Faculty of Commerce is well known for its
practice-oriented curriculum, emphasizing presentation skills, group discussion, and hands-on learning. The Tama
Campus, located in Hachioji City, Tokyo, is spacious and green, with excellent facilities including a library,
gymnasium, and student cafeteria, and serves as the main campus for most undergraduate students.

® Coursework and Academic Learning

This semester | took Japanese language, Consumer Behavior, International Product Development, Global Marketing
Strategy, and Organization Theory.

The course that left the deepest impression on me was Consumer Behavior, taught by Professor Sugimoto. He is an
enthusiastic teacher who studied in Australia, speaks fluent English, and is always eager to interact with international
students. Classes were conducted in small groups working together on worksheets, and during the first few weeks
the professor personally arranged seating and grouping so that everyone had a chance to get to know one another,
ensuring no one was left out. Before the final exam, he shared the exam scope in advance, including sample short-
answer questions, giving students ample time to prepare. Overall, this course gave me a solid understanding of
consumer behavior theory and helped me build friendships in class, and | would highly recommend it to future
exchange students.

International Product Development and Organizational Management were taught by the same professor, with each

student giving one presentation per semester followed by a Q&A session, alongside smaller in-class assignments.



Professor Nakamura Jun's Global Marketing Strategy met once every two weeks for 200-minute sessions. Each class
required group presentations prepared and delivered on the spot, with groups reassigned by the professor each
time so that students worked with different classmates throughout the semester. The final exam was an open-format
blank sheet closely related to previous assignments, requiring students to summarize key concepts learned and
share their own perspectives. Japanese language classes were divided by placement test results into small groups,
making it easy to get individual help from instructors and to learn at a pace suited to each student's level.
® Campus and Daily Life
Outside of class, student clubs are extremely popular at Chuo University, with a wide variety to choose from. All the
information is available on the university website, and a club fair is held at the beginning of each semester as a great
opportunity to explore options and make friends. | also occasionally cooked with friends, and potluck gatherings
were often held in the shared kitchen on the fifth floor of the dormitory, which became a wonderful way to connect
with students from different countries. On days without classes, | often traveled, taking advantage of the student JR
discount (gakuwari) available for trips over 100 kilometers, which made it affordable to explore different parts of
Japan.
® Concrete Benefits of the Exchange

« Gained deeper insight into Japanese ways of thinking and working

« Significantly improved Japanese speaking and listening skills

 Built hands-on experience with cross-national group collaboration and public presentations, strengthening

communication and improvisation skills

» Developed a cross-cultural network of friends from many different countries

» Learned to independently handle life administration such as banking, and mobile phone registration

» Broadened my international perspective and gained greater clarity on my future direction
® Reflections and Personal Growth
Living abroad was not without its challenges. | found that proactively meeting new people was essential, especially
at the start of the semester when everyone was still unfamiliar with each other, and that Japanese language ability
was key to handling everyday tasks such as registering a phone plan or completing paperwork at the city office.
When | struggled to communicate, | asked Japanese friends for help translating or relied on translation apps, and
through these strategies | was able to resolve most of the difficulties | encountered.
| also experienced moments of cultural adjustment, and found that careful observation was the most effective way to
adapt. By watching how Japanese classmates interacted in daily life, class discussions, and group work, | gradually
came to understand the unspoken norms they valued, such as punctuality, communicating in advance, and avoiding
inconvenience to others. This mindset allowed me to settle into the local pace of life and gave me a more open and
flexible understanding of cultural differences.
Looking back on this semester, my greatest takeaway was not just the knowledge gained in the classroom, but the
independence and personal growth built gradually through daily life abroad. From feeling unfamiliar and nervous
upon arrival in Japan to later confidently discussing presentations with classmates, planning trips, and managing
daily affairs on my own, this journey gave me a genuine sense of how much | had grown — in independent problem-
solving, in foreign language ability, and in the confidence to step outside my comfort zone.
| am grateful for the learning environment Chuo University provided, and for the Japanese friends and fellow
international students | met along the way, whose company made this journey richer and warmer. For future
exchange students, | would recommend strengthening Japanese language skills before departure, being proactive

from the very start of the semester in building a social circle, making good use of transportation discounts to travel



and experience different regions of Japan, and reaching out for help whether from local friends, the international
exchange office, or fellow exchange students. This exchange experience not only broadened my international

perspective but also helped me understand myself better.



