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Study Abroad Experience at the University of Mannheim

University Overview & Academic Learning The University of Mannheim, often hailed as the
"Harvard of Germany," is renowned for its excellence in business and social sciences. Located
within the magnificent Mannheim Palace, it offers a unique blend of historical grandeur and
modern academic rigor. During my exchange, two courses stood out as particularly
transformative.

In MKT 353 Brand and Product Management, | explored the lifecycle of successful brands
and the psychological mechanisms behind consumer emotional connections. We delved
into building "Brand Resonance," a concept crucial for anyone aspiring to be a marketer or
entrepreneur. The professor enriched the seminar with vivid, real-life examples, making
complex theories deeply memorable. Despite the 100% exam-based grading, the course felt
accessible yet practical.

Another highlight was MAN 350 Sustainable Strategies for Business and Society. This
course challenged the traditional profit-only mindset, focusing on the "Triple Bottom Line"—
balancing profit with environmental footprint and social equity. We engaged in intense
discussions on how "coopetition" (cooperative competition) can tackle global crises like
climate change. The final project, a case study on corporate sustainability goals, provided a
high-level perspective on creating "public interest” beyond financial gain.

Life Learning & Cultural Shock Life in Germany offered a profound lesson in cultural
adaptation. Unlike the 24/7 convenience of Taiwan’ s mixed-use neighborhoods, Germany
observes strict closing hours. Most shops, including pharmacies and supermarkets, are
closed on Sundays and public holidays. This "culture shock" initially felt inconvenient but
eventually taught me the importance of foresight and environmental observation.
Furthermore, navigating the German railway system (Deutsche Bahn) was a masterclass in
patience. Known for frequent delays and cancellations, DB forced me to abandon the
expectation of punctuality. | learned to never schedule transfers under ten minutes and to
always have a "Plan B" for my itinerary.

Specific Benefits & Personal Growth The exchange program yielded three concrete benefits:

1. Campus Engagement: Through the ESN (Erasmus Student Network), | participated in
diverse social activities, from beer tastings to board game nights, experiencing the
vibrant European social culture.

2. Continental Travel: Mannheim’ s central location allowed me to visit neighboring



countries like France, Switzerland, and the Netherlands easily, broadening my cultural
horizons.
3.Independence: Living without a support network, | mastered life skills such as grocery

shopping, cooking, and traveling solo in foreign lands.

Overcoming Challenges A major challenge occurred the day before my flight home. |
realized it was Epiphany, and all shops were closed. | panicked as | still needed a suitcase.
After gathering my courage to ask the hotel reception, | was directed to the central station—
the only place with open shops. | trudged through the snow and managed to find a large
non-woven bag as a temporary solution. This taught me to always be prepared and never

hesitate to seek help.

Reflection Although life in Germany lacks the extreme convenience of Taiwan, | have zero
regrets. Dealing with the unpredictability of German trains and life's little hurdles significantly
enhanced my emotional stability and resilience. Living in Europe allowed me to see beyond
the "idealized" image; | experienced the reality of work-life balance alongside the challenges
of safety and cultural differences. This experience is invaluable for my future career

considerations in Europe.







