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emlyon Business School is a highly internationalized institution with campuses in Paris, Lyon, Saint-
Etienne, Ecully, Shanghai, Casablanca, Bhubaneswar, and Mumbai. Currently, undergraduate exchange
students are based at the Saint-Etienne campus. In the 2022 QS rankings, emlyon is ranked fourth in
France, indicating its strong reputation. The school's mission is centered around 'early makers,' aiming to
encourage students to have foresight in taking action and planning for the future. The abbreviation 'em' in
the school's name is also associated with two words, symbolizing humility in lowercase. The course that
benefited me the most was 'customer experience.' The professor had practical industry experience, teaching
us methods used by businesses to enhance customer experience, which were highly applicable. Through
group work, the professor had us practically apply the discussed methods to develop proposals for
improving customer experience. It was a practical and interesting course.

In addition, I highly recommend the package courses offered by the school, which are similar to micro-
learning programs. For example, the 'digital marketing' program includes courses such as digital
communication, social media management, and inbound marketing. It provides a well-structured learning
process. Living abroad requires managing everything independently, from dealing with
telecommunication, banking, and accommodation upon arrival, to daily needs such as food, clothing, and
transportation. It is a valuable learning experience, especially in a foreign country like France, where there
is a greater need to solve problems and communicate. This enhances problem-solving and communication
skills. Due to the higher cost of living abroad, cooking for oneself is more affordable, so I mostly cooked
my own meals. Being in a foreign country also allowed me more time to explore recipes and cooking,
which was a fun process.

The specific benefits of the exchange program are as follows:

1. Improved adaptability

2. Enhanced problem-solving and communication skills

3. Expanded international perspective

4. Greater understanding of different cultures and ideologies

I am grateful to the school and the Ministry of Education for providing university students with the
opportunity to see how diverse the world is. Although I encountered many difficulties, they have become
nourishment for personal growth. I believe that one day I will be able to use this experience to help others
and myself. During the year abroad, there are many people and things to be grateful for. I am also thankful
that I had the courage to live alone in an unfamiliar place and take care of myself. I am fortunate to have
the opportunity to explore Europe before entering the workforce, experiencing different cultures. Perhaps
the most interesting part was observing the different ways people think and solve problems in various
countries, which cannot be learned from textbooks and must be experienced firsthand.



