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During my exchange program, I studied at EMLYON business schoolin Lyon, France. It 1s one of the top business
schools 1n Europe, and the overall atmosphere feels very professional and elite. What I found most special 1s that many
courses are based on real company cases, and we are required to build complete business projects rather than just
learning theories. The class 1s also very international, with students from different countries, which creates a diverse
and global learning environment.

In terms of academic learning, my favorite course was Digital Marketing. This course taught us how to think about
marketing strategies 1n a structured way. The most memorable part was working on two projects: Lueur Verte and
VoltRide.

For Lueur Verte, we created a sustainable fragrance brand from scratch. We worked on market positioning, target
audience, and brand storytelling, and then focused on digital marketing strategies. This made me realize how complex
and important it 1s to build a brand from zero.

For VoltRide, the project was more focused on strategy. We analyzed the market, competitors, and potential expansion
into different cities. This helped me better understand the logic behind business decision-making.

Outside the classroom, I also experienced significant personal growth. First, my language skills improved a lot because
I had to communicate in English every day, and sometimes I was also exposed to French. I became more confident in
expressing myself. In addition, working with classmates from different countries made me realize that people have
very different ways of thinking, and I learned how to adapt and collaborate with others.

Another important part of my exchange experience was traveling. During this period, I visited around 20 countries.
Through these experiences, I observed different cultures and consumer behaviors, which gave me a completely new
perspective on the world and traveling.

The main benefits of this exchange include improving my English communication skills, developing a stronger interest
in different cultures, and enhancing my teamwork and cross-cultural communication abilities.

During my time abroad, I also faced some challenges. One of the most difficult situations was when the hot water in
my apartment stopped working for a long time. At first, it was very frustrating because things were not handled as
efficiently as in Taiwan, and communication was not always smooth. However, I decided to take action by sending
emails and making phone calls, and clearly expressing the urgency of the problem. Although the process was tiring, the
1ssue was eventually resolved. This experience taught me that when facing problems, you cannot just wait—you need
to take initiative and keep following up.

In terms of cultural differences, the biggest change for me was the pace of life in Europe. People here really value their
personal time. For example, many shops close early, and almost everything stops during weekends. At first, I found 1t
inconvenient, but gradually I adapted by planning ahead and managing my time better.

Overall, this exchange experience changed me in many ways. I became more independent and more confident in
expressing my 1deas. I also developed a more global perspective and learned to see things beyond Taiwan.

In conclusion, I think studying abroad is a very valuable experience. I would highly recommend it to others. As long as
you are willing to step out of your comfort zone and try new things, you will gain a lot.



