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The Burgundy School of Business was founded in 1899 by the local Chamber of Commerce and Industry
CCI Cote d'Or with the support of Burgundy wine merchants and is one of the oldest business schools in France.
With the development of internationalization, the institute has 500 international students from more than 66
countries every year. On average, one out of every four students are international students, and the international
teacher ratio 1s as high as 36%. For me, BSB 1s a small but complete school. Although the school is not big,
classrooms, lounges, lecture halls, gyms, libraries, etc. are all available, and the facilities are novel. The school
provides students a good learning environment. In terms of school spirit, BSB is a very open school with a large
number of student organizations, and the school also provides a lot of resources for students, so that students can
cultivate more interests and get more various knowledge while studying. To talk about the courses, BSB has
courses 1n English or French. Exchange students can choose their own interested courses according to their own
abilities. Wine management is the most famous course of BSB. If you are interested in wine management and wine
tasting, BSB would be a good choice.

At Burgundy School of Business, I chose the Master in Management Program. In professional courses, I took
two courses which are Communication Strategies and Strategic Marketing. Among them, I especially recommend
Communication Strategies. Each class the teacher gives us one or two cases. Discussing the cases let us learn how
brands implement their marketing strategies, build brand image or carry out crisis management. By discussing, we
can hear the viewpoints from students coming from different countries on the same issue. The various viewpoints
deepen the depth of the case study.

In extracurricular activities, Burgundy School of Business has a large number of student clubs. Student
organizations and schools often hold many events, such as visiting the cheese factory, the mustard factory, and the
winery. These activities make us learn more about local Burgundy industry. Student organizations and schools also
hold events such as welcoming parties, cocktail parties, and sharing food of your countries, so that exchange
students have more opportunities to make friends with each other.

The specific benefits of being an exchange student are: 1. Learn to be independent and take care of
everything in life in a situation that language 1s a major obstacle. 2. Expand international horizons and foster a
worldwide broader by communicating with people from other countries. 3. Learn to respect and embrace a culture
that 1s different from ourselves. 4. Enhance language skills by strengthening English and French skills in the class
and 1n daily life. 5. Make friends from different countries and build up my social network.

For me, the most worthy part of being an exchange student is making my own breakthroughs. The biggest
breakthrough is to go out of the comfortable life circle, live and study in a language-deficient country, and rely on
my own strength to overcome language barriers and solve all the problems in daily life. In addition, learning a new



language, communicating with people from all over the world, traveling in a country where I can not speak their

language, etc., 1s a new breakthrough for me. In the process of experiencing these breakthroughs, I learned a lot.
For me, these are the biggest gains of this exchange experience.
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