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From September 1n 2018 to February in 2019, I exchanged in Ludwig-Maximilians-Universitit
Miinchen in Germany. After [ exchanged in Munich for one semester, I felt enriched and
unforgettable. Ludwig-Maximilians-Universitdt Miinchen 18 a comprehensive university, so it has
many different colleges and fields, such as Chemistry, History, Economic, Politic and so on. And |
study Business Management college in LMU. I took three courses in this field, including Electronic
markets, Organizational Theory and Consumer Insight. These three courses help me build a great
basic 1n marketing field. And because I had some intern experience in Electronic industry, so when [
took the Electronic markets’ course, I can make a connect between marketing theory and marketing
tool I used before, such as Google Adwords and Google Analytic. It makes me more understand why I
need to use that specific marketing tool and solution. In addition, Consumer Insight also teach me how
to define the target audience clearly, and how to make different marketing strategy for different target
consumer 1n order to maximize the utility and profit. The most important 1s that after taking these
three course, I decide to do marketing as my job in the future, and I have a more clear thought for my
future career.

[ am glad I study in Munich. People 1n this city are so nice and love to help the other one. And the
street and underground line in Munich 1s very tiny and clean. Also, this city has an impeccable mass
transportation system, including U bahn, S bahn, train, airport. Although the transportation fee during
my exchange duration really cost me a lot. However, 1t also very convenient for me to go shopping

and go to the supermarket and bank. Its so lucky for me to live here.



During my exchange time, I learn a lot no matter in class or in life. I made lots of foreign friends,
and we always share our thoughts to New or some typical incident. So I can learn different viewpoint
from my foreign friends, and it really broaden my international horizon. I also share some interesting
things and delicious food to them in order to make them know our country better. I am looking
forward to taking them to travel in Taiwan. By knowing many foreign friends, my English speaking
skill really improves a lot. I won™ t afraid to speak English anymore, and I even can speak English
fluently. I think it" s very important to me! In addition to my English oral ability, I also learn how to
live and make every decision on my own. Before I exchange in Germany, I always live with my
family, and they always help me solve the problem when I get into trouble, However, I live 1n
Germany alone, so I need to handle everything in my life, like opening bank account, connecting the
dorm network with router, cooking for myself , traveling abroad alone and so on. I feel like I step out
of my comfort zone after I go abroad. I think it 1s the most significant and meaningful thing during my

exchange time.
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