26-1 @4

EDHEC %2 M 45 5 A 38 BRfc L EM B AE 3 3 S RAZES 2 NER §1p

= R oo B R
¥ i z%iﬂmﬁkw+aﬁ»%wﬁ’@%ﬁﬂ%@%of@%»%*’i$¢2i*ﬁ’§i
mﬁ@&%m#mfé%’“%§4%&*ﬁ£P& AACEN B hf 4 0 T35, 5 AT o 5

BARIFEE LI > 4 Gl et B3 whfrp V£ o RP T FES A MG RRES

#ﬁ@ﬁo%ﬁwﬁx?—@Rw%mz@’v%#ﬁ%&%&&\ﬁ%%#ﬁﬁ

26-2 R i 2 g Y (&%)

EDHEC ¥ 3 B ¥ fx > H P Al Bt I3 & > % - ﬁ?fp—Ml xR - %ﬁ%ﬁﬂ?ﬁﬁﬁzﬁkﬂ&ﬁﬂ €T -
ﬁ“w"/vﬁv - Effgapyear, FL L A HAPFYVI2B Y > H3EL W R o FZ EFM2 o
A BAREFETL n?;fifl v XA B S M 2 kAR o “Lrll-i By eng Be GEWA x@mﬁiﬁ ) 3R T
AR - AR S EAS - FL PGk Ad SRS R 2 i o A B
" Entrepreneurship& Innovation Management” * ez 238fcfl ¥ 3 B > 2 € {3 2 Marketing H5 2

;l ' & A “‘__‘F%ﬁ”"}qﬁ°
E /

Entrepreneurship & Innovation Management sF7:k42 1 o & F 7% 2 3707 40 1 B dofd 9 £] £ /2 (the Lean
Startup) * F 2 4. > 41F TULFES © L8 i AL e AL S T RIS
VB BRI EMIPFREES L bt p ot 2gy o

Entrepreneurship & Innovation Management F 3= ;% «  § X (@3 pr ) 1/3-1/2 ent 3kpF R > H A2
RRE LS AR T REF LR L EPFEURIPRRS ] P ERRL TR
ik

(2 0 Fegode Marketing 247 F 8 F 32 5%, STz )

26-3 i3 2 2 EFEY (F)

F¥3 - BF 28 openup > &M 5 F'%E ?437’%/#3‘1“L“ﬁr&ﬁ“ge"’[‘m*mﬂ R el il
BE HART URTRSRS  FHEL EEMA Lol WAL S TS et 42 F 2 i
ENFE (T o

RS U i R A L A LT ER R I RIS



),
b

s fp A 4

26-4 2 #%/Fi32 EME (GFiEsIRsIE)

® BRI EmHEd LY B
O v R RY ek S R 2 b B BT LY 0 $ A BT G

B BRIl o B a- 5 o

® R{AFFSHFUEFHASEEEETY Ko ARG - 2o S8 - fRenfRE o L 2 W Bk
oo %‘%fﬁimﬁiz}@&m%’ BE - R RPes D SRR R e S o BB 6
g By e 1##’*&{ 1o

® Bl VT AEDP RDET H%m o

26-5 & B E®

odf B e ag 0 3 RAFR YA ARILR D R AT S S o BT Bl o 7
AR AT - %7 - kg«ﬂﬁi Pﬁﬁl Fﬁ:umia,h.¢‘\§«fpﬂ*4 AR ER AR A JB P C
FTRC o ek FHROEF-EFL R R A AR E R AR R e kR R A ARG LR
I e

- REBARPPEHBE L - BAKER T TP EEAS Bl B B AR RS
WHEY 3 B EL L A N FT o

266 4p * (2~3 &Rk word #h %k > # 8P > ¥ Email ks RS Rok et )



A

B RIT o F



g vhr P2 B

P2 2R





